NUMBER: 32 JANUARY-FEBRUARY-MARCH

RLDEF

0

J ]
v

VA

WORLDEFPUBLICATIONS

Jumia Group CEO Francis Dufay
We Plan to Strengthen Relationships
with International Sellers

ISSN 2979-9465 )

) (
9 78297 946503

82979

COUNTDOWN TO WORLDEF ISTANBUL 2025

Afri Ca,S Larg eSt THE ARCHITECTS BEHIND VIRTUAL STORES
M ar ketp | aC e : "ACCESS TO REAL-TIME DATA WILL BE CRUCIAL IN

THE COMING YEARS"

L
J u l I I I a ACCESS TO 950 MARKETPLACES IN 195 COUNTRIES




’

VW RLDEF

L © YENIKAPI |bn\13UL i W

GLOBAL E-COMMERCE

WORLDEF.COM
OGO O worldefglobal



E-COMMERCE

VCRLDEF

WORLDEF E-COMMERCE MAGAZINE

(43(*88.43 4<3*7 5:'1.8-*7
WORLDEF E-COMMERCE FOUNDATION

EDITOR-IN-CHIEFAZW ,AWGJX ZLZW LZWGJIX%\TWQIJK HTR
CONTENT EDITBRR 2TWLFS XFR RTWLFS%\TWQIJK HTR
PUBLICATION CONSULTANTFY &YJ# XJIFY FYIJX%\TWQIJK HTR
VISUAL DESIGNBRIXQNMFS «<J[NP SJIJXQNMFS HI[NP%\TWQIJK HTR

LOCAL PERIODICAL PUBLICAGIN SFRJ FSI UZGQNHFYNTS WNLMYX TK <471)*+ * (422*7|
<471)*+ * (422*7(* +4:3)&9.43

&QQ WNLMYX TK YMJ YJ]Y FSI UMTYTLWFUMX GJQTSL YT <471)*+ * (422*7(* 2

quoted without written permission. The responsityilof the published advertisements belongs to the\ertisers.

<471)*+ * (422*7(* 2&,&7?.3* ZSIIWYFPJX YT HTRUQ”A \NYM YMJ ZSN[JWXFQ L

ADDRESS)ZGFN (TRRJW(NYA? YM 8Y :RR 7FRTTQ )ZGEN 'SNYJI &W
PHONE
E-MAILinfo@worldef.com



CONTENTS

5 ,WFSI * (TRRIWHJ +1
YZGFEN <471)*+ ):'&.

12 )NLNYFQ 5FWYSJW
MENA Region

15 The Architects Behind Virtual
Stores: Squared Circle Ecom

Be Crucial in the Coming Years” ¥,

21 The trusted partner for Amazon
sellers: MarginBusiness

18 “Access to Real-Time Data Will H
v

23 'FQPFS WJLNTS X Q.
e-commerce summit

26 “E-commerce will evolve
XNLSNOHFSYQ~” NS

28 Smart Solutions for Amazon
8JQQJIJWX B8ZHHJIXX

WORLDEF
15,215 foliowers
1h

30 &KWNHF X 1FWLJIXY OO0 tialoeksand 1667 aihers

Jumia

35 9MJ *WF TK &. NS *
YT GJ )NXHZXXJI FY
.89&3":1

38 (MFSSJQ*SLNSJ 5WT,
Access to Over 950
Marketplaces Across 195
Countries

&

Like

Comment.

Linked T

61 repost

40

41

44

47

S0

52

)

59

62

63

GMG Selects ChannelEngine to
Drive Marketplace Expansion
&HWTXX 2*3& 8*&

A global partner for growth in
RFWPJYUQFHJX 5TIJFS

2FWHNS 5NIJPFWH_~P 'QJSIX
S5MAXNHFQ FSI )NLNYFQ 7JY
*TUIJWNJISHJIX

eCAG is building a strong
e-commerce community in
Georgia

BWTKIXXNTSFQ 8TQZYNTS K
5FARJSY )JHQNSJX NS
E-Commerce: Bounce

euShipments stands out with
T[IW IJQN[JWA RIYMTIX |
Europe

.SST[FYN[J FSI 8JFRQJXX
S5FARJSY 8TQZYNTSX ,QTGF(
Checkout.com

2JINFUTXYJ -NY 2FENQ NX +T
TS 9OMWJIJ (TZSYWNJIX NS

*S1 YT *SI 9WFIJ +FHNQNYF®
Cross-Border E-Commerce:
Stelcore

8-479 3*<8 +742 9-*
* (422%7(* <471)



E-COMMERCE

E d I to rI a-I S\ec‘,c?ectjaar;éteenjal,

<471)*+ * (TRRIJWHJ +TZ

VW CRLDEF

Dear readers, hello,

Commerce has gone far beyond the process of evolution. Now, it is not just about analyzing data but about
storytelling with data; not just about coding but about understanding user psychology. We are experiencing an
unnamed era of transformation. We must adapt to change and question how we will continue our profession and
JINXYJSHJ FX NSIN[NIZFQX TW GZXNSJXXJX NS YMJ KFHJ TK FWYNOHN

&SIWJ\ >JSLNS )NWIHYTW TK YMJ 8YFSKTWI :SN[JWXNY”* &EWYNOHNFQ
KTQQT\X &WYNOHNFQ NSYJQQNLJSHJ \NQQ STY WIJUQFHJ MZRFSX U]
do not."

27 QFYJIXY 9*)] YFQP MFEX FQXT GJJS UZGQNXMJI TS NYX TKOHNFQ HM
&YJ# TS >TZ292GJ

Go with the Flow...
The Rise of Social Commerce: TikTok and Live Shopping

IWFINYNTSFQ J HTRRIWHJ RTIJQX FWJ ZSIIJWLTNSL YWFSXKTWRFYNT S
shopping experience. By integrating shopping directly into the social media experience, TikTok offers consumers g
KFXY FSI NSYJWFHYN[J UZWHMFXNSL UWTHJXX .S UFWYNHZQFW 9NP
opportunity to reach consumers directly.

IN[J XMTUUNSL J[JSYX JSMFSHJ XFQJX G JSFGQNSL NSXYFSY NSYJW
purchase directly from content creators or brands accelerates buying decisions. The success of social commerce
lies in content-driven and highly interactive strategies.

XJIW WI[NI\VX NSpZISHIW HTQQFGTWFYNTSX FSI NSYJWFHYNI[J FI[JW
offer consumers a more engaging and authentic shopping experience.

Al Agent (Make and N8N): Smart Automation in Business Processes

.S YTIFA X GZXNSIXX \TWQI XUJJI FSI JKOHNJSH” FWJ RTWJ NRUTWYF
.SYJQQNLJISHJ 5T\IJWJI &ZYTRFYNTS 82XYJRX TUYNRN_J GZXNSJIXX UV
FY QT\IJW HTXYX 5QFYKTWRX QNPJ 2FPJ FSI 3 3 XYFSI TZY NS YMNX o
integration between different applications—without the need for coding.

What Are Make and N8N?

IMIXJI UQFYKTWRX FZYTRFYJ GZXNSJIXX UWTHJIXXJX G KFHNQNYFYNS
example:

« E-Commerce:Automatic order processing, inventory management, and customer email segmentation
» Customer Service:+ FXY XZUUTWY YMWTZLM HMFYGTYX FSI &. UT\JWJI WJIXU

» Marketing: Automated creation of personalized campaigns and customer analytics
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Subscription Model

IMI XZGXHWNUYNTS RTIJQ NX F GZXNSJIXX FUUWTFHM YMFY FQQT\X HZXYT
periodically in exchange for regular payments. Today, it is successfully applied across various industries, providing
companies with a sustainable revenue stream.

Types of Subscription Models
BWTIZHY "FXJI 8ZGXHWNUYNTSX

* Subscription Boxes:5WTIZHYX HZWFYJI FWTZSI F XUJHNoH YMJRJ FWJ IJQON[JWJI
XZGXHWNUYNTSX MIFQYM”A XSFHPX

» Consumable GoodsRegularly used products like razor blades, coffee capsules, and diapers are automatically
shipped to customers.

« Digital Subscriptions:

e Media & Entertainment: 5QFYKTWRX XZHM FX 3JYpN] 8UTYNK~A FSI >TZ9ZGJ 5WJRN
through subscription models.

« Education & Online Courses5s QFYKTWRX QNPJ :1JR” 2FXYJIJW(QFXX FSI (TZWXJWF UV
through monthly or annual subscriptions.

» Service-Based Subscriptions:

» SaasS (Software as a Serviceoftware like Adobe Creative Cloud, Microsoft 365, Notion, and Canva operate on &
subscription basis.

 Fitness & Health:Online personal training, meditation apps, and diet programs are structured around
subscription-based models.

Where Are Subscription Models Headed in the Future?

. FHYN[JQ™ KTQQT\ UQFYKTWRX QNPJ 7JIINY 6ZTWF FSI =TS F IFNQ/*GFX
UWTKIXXNTSFQX FSI HTRRZSNYNJX JXUJHNFQQ” \NYMNS YMJ 1INSPJI.[S JH
here is a summary of where subscription models are headed:

 Al-Powered Personalization: 8WYNOHNFQ NSYJQQNLJSHJ JSMFSHJX YMJ JJUJWNJSHJ
products based on customer preferences.

» Smart Subscriptions with loT:Smart refrigerators or coffee machines will be able to place automatic orders
when products run low.

 Sustainability-Focused Models:7J0QQFGQJ XZGXHWNUYNTS GT]JX YMFY WJIZHJ XNSLC
increasingly popular.

The Power of Networking: The Key Accelerator of Success

Being at the right place, with the right people, at the right time is one of the fundamental formulas for success in

the business world. However, this power must be reinforced not only with strategic thinking but also with the right
HTSSJHYNTSX 8HFQNSL F GZXNSJXX NX STY OZXY FGTZY TKKJWNSL F LWJ
right audience.

The power of networking does more than just expand your business—it connects you with visionary thinkers, helps
you recognize opportunities quickly, and enables strategic collaborations. This is a critical step toward taking your
business to the next level.

Remember, great success is only possible with the right network. And when it comes to building that network, the
best place to start iSWORLDEF ISTANBUIlaking place oay 15-16-17, 2025, this event will bring together the

RTXY NSpPpZJSYNFQ oLZWJX FSI [NXNTSFWNJX NS YMJ GZXNSJIXX \TWQI| TKK
connect.

INSPJIQS 8JIFY &YJX

E-mail: sedat.ates@worldef.com
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Grand E-Commerce Fair in Dubai:
W O R LD EF DUB A e o o e e o e o asneten

Economic Zones Authority (DIEZ), the WORLDEF DUBAI 2024 fair
The global e-commerce fairs platform WORLDEF  brought together the global e-commerce ecosystem. Organized
hosted a grand event in Dubai. The global with the strategic partnership of Dubai CommerCity (DCC), the
e-commerce fair WORLDEF DUBAI, held at Dubai oW XY FSI TSQ” KWJJ _TSJ NS YMJ ,ZQK WJL
CommerCity, attracted nearly 10,000 participants commerce, WORLDEF DUBAI gathered nearly 10,000 participants
from 82 countries. The next WORLDEF DUBAI from 82 countries on December 4-5, 2024. The fair has been
event will take place in January 2026. WIHTWIJI FX YMJ QFWLJXY J HTRRJIJWHJ J[J€
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The Future of Global
E-Commerce
Discussed!

As part of WORLDEF DUBAI, more
than 120 stands were set up. The
event featured various sessions,
keynote presentations, and panels
across the “Future Commerce,”
“Case Study,” and “Masterclass”
stages. These sessions covered a
wide range of topics, including the
KzYZWJ TK J HTRRJWHJ
intelligence, digital economy trends,
and e-commerce opportunities in

High-Level Participation at the Fair

The opening ceremony was attended by His Excellency Dr. Thani bin

&MRJIlI &Q ?J"A"TZIN d:&* 2NSNXYJIJW TK 8YFYJ KTW
Alimardon, Deputy Prime Minister of the Republic of Tajikistan, H.E.
&GIZQQFM &Q '"FXYN 8JHWJIYFW~ JSIJWFQ TK )ZG
Mohammed Al Zarooni, Executive Chairman of DIEZ and Chairman of the
Board of Dubai CommerCity, H.E. Tugay Tuncger, Ambassador of the

Republic of Turkey to the UAE, H.E. Mohammad Ali Rashed Lootah,

President and CEO of Dubai Chambers, H.E. Hesham Al Qassim, CEO of
\FXQ &XXJY 2FSFLJRJSY ,WTZU 4RFW 3FWY (*4
representatives from leading international digital commerce companies.

Furthermore, the event was attended by H.E. Sherali Kabir, Minister of

SIZXYWAN FST 3JV 9JHMSTQTLNIX TK 9FONPNXYFS
2NSNXYIW TK &LWNHZQYZWJ TK 9FONPNXYFS - *
(MFNWRFS TK YMJ *]JHZYN[J 4KoHJ TK YMJ &IRN ¢
YMJ 7JUZGQNH TK 9FONPNXYFS FX \JQQ FX FRG]

YMJ ,ZQK WJILNTS Dominican Republic, Panama, Argentina, and Colombia. The Consul

, JSIWFQ TK 8NSLFUTWJ \FX FOXT UWJXJSY

Zeyoudi: We continue to
Invest in infrastructure to
facilitate e-commerce
across the Middle East
and beyond

H.E. Dr. Thani bin Ahmed Al Zeyoudi, speakir;,  {-
at the WORLDEF DUBAI 2024 fair, said the | e
following: “E-commerce has become a key
driving force of the global economy. Over the
past 25 years, it has reshaped industries and
WJIJoSJI HTSXZRJW JJUJWN
global e-commerce sales are projected to
exceed 6.4 trillion dollars, with mobile
commerce contributing approximately 2
trillion dollars to that total. This means that,
in 2024, 20% of all retail purchases will have
GJJS RFIJ TSQNSJ 9MNX NX
how deeply digital trade has integrated into
our lives, driven by near-universal internet
use and mobile penetration.”

Strategic Role

H.E. Dr. Mohammed Al Zarooni, Executive Chairman of DIEZ and
Chairman of the Board of Dubai CommerCity stated that hosting
the Worldef Dubai, one of the leading events in digital commerce,
underscores Dubai CommerCity's commitment to elevating the
XJHYTW X XYWFEFYJLNH WTQJ NS KTXYJW
FQNLSNSL \NYM )ZGFN X *HTSTRNH &LJS

Al Zarooni noted the exceptional interest from stakeholders across
the digital commerce sector, evident in the forum's high
participation levels and distinguished lineup of speakers from
leading global companies. The level and status of participation
WIpJHYX J)ZGFN X UTXNYNTS FX F LQTGF
in fostering anticipated growth within the sector, as well as its
strategic importance at the heart of global trade, logistics, and
other related services.

“The United Arab Emirates has long
recogniszed the potential of e-commerce.
That is why we continue to invest in
infrastructure to facilitate e-commerce
across the Middle East and beyond, including
developing Dubai CommerCity, the region's
oWXY FSI QJFINSL KWJJ _T§¢
exclusively to digital commerce,” H.E. added.
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H.E. Tugay Tunger, Ambassador
of the Republic of Turkiye to the
UAE, highlighted the importance
of the strong trade ties between
the UAE and Turkiye, noting the
(&* X XYFYZX FX 9AW
YWFINSL UFWYSJW N
emphasised the need to
enhance trade cooperation
between the two nations, given
that both are key regional
business and aviation hubs.

Omar Nart: WORLDEF is a unique platform
that brings together leaders and visionaries
to discuss opportunities and challenges in
P19 digHalegcpnomy

IS MM GF iy (v4 TK <471)*+ XENI <J LFYMJW NS )ZGF
FSI YWFIJ YT XMFUJ YMJ KZYZWJ TK HTRRJWHJ <471)
bringing together leaders and visionaries to discuss opportunities and challenges
NS F WFUNIQA" HMFSLNSL INLNYFQ JHTSTR” 9MNX ~JF)
Through Partnerships and Innovation,” highlights the power of collaboration. We

thank Dubai CommerCity for the support and for hosting this important forum.”

WS RLDEF
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"Dubai Holds Cross-Border
Importance in E-Commerce”

A4RFW 3FWY XYFYJI YMFY )ZGFN NX F Y
United Arab Emirates but also for Africa, South Asia, and other
XZWWTZSINSL HTZSYWNJX 3FWY XFENI
9-10 million population, you would be analyzing the situation

incompletely. The key is to position Dubai as a gateway and us
it to expand to the entire region.”

Emphasizing that Dubai caters not only to the UAE but to the

JSYNWJ WIJLNTS 3FWY MNLMQNLMYJI

RFWPJY [TQZRJ NX GNQQNTS ITQQF
HTZSYWNJX XZHM FX 3 TWYM &KWNHF

FWJ HTSYWNGZYNSL YT F XNLSNOHFSY
-J UTNSYJI TZY YMFY YMJ HTZSYW~" X

and customs processes are fully aligned to facilitate trade.

Asia by 2026

W B FINIYF R JSFY"NI BY I TSNDP YK Y M NYXMAIJ FW X

much more attention than expected, saying, “We

hd¢l Y25 Ztands @rid &bdus XON00 Wsitp/sGFUN X

expectation was 5,000 visitors, but this number

reached 10,000. This shows that e-commerce

MFX LFNSJI XNLSNoHFSY RTRJSYZR

after the pandemic.” Sharing information about

<471)*+ X UQFSX YT JJUFSI YT &XNF

Y M\WeYpl8rtd eRpaddVdAsitl by 202&. Wd H&id WH J

N Xdideaskidhd with BifigaddreY WeRale also targeting

8 Edr¥pd thkdtiy¥ Nrlinkfurt. DI bf theseltwpF PN X Y F S
JQHHFR AW E X UN QP OHSENFQ W & MAGWFINI[J

N Sadb/diiar tHé AskEYRIDEN BUBAR dv¥rwilBog

held in January 2026.
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DIGITAL PARTNER FOR SMES IN THE MENA REGION

Digital Partner for SMES In the

alw@faa Alwafaa Group’s Found&f:ght G
awaraacrour - Muneer Alwafaa

ALWAFAA GROUP

\FKFF ,WTZU N
INLNYFQ RFWP.
XIW[NHJ UWT[NIJWX +WTR MZRC

What Does Alwafaa Group O
E-Commerce Brands?

E-commerce is one of the key focus areas for Alvafaroup. Within
this scope, the services they provide include:

*Website and app development: We design scalable, user-friend|
e-commerce platforms tailored to client needs.

«Digital marketing: Helping e-commerce businesses optimize
[NXNGNQNYAM FSI 74. YMWTZLM 8*4 XTH
performance-based advertising.

the company has evolved into a dynamic
organization focused on delivering innovative
solutions to businesses. Alwafaa Group

evisions empowering small and medium-si-

_ 9t JSYIWUWNXJIX 82*X G” KFH!
seamless technology adoption, enabling

them to grow and compete effectively in the

digital world.

BUJFPNSL YT <471)*+ * (422*7(*
JWTZU X +TZSIJW FSI (*4 2ZSJJIW
XYFYJI 4ZW OTZWSJM NSHQZIJX
e-commerce, and digital transformation, with

TZW QFYJXY UWTOJHY )FNIZ FN
ven teols like chaibots and enabler programs

to support SMEs. These initiatives highlight

our commitment to driving growth through
*&. XTQZYNTSX O9MWTZLM )FNIZ FN \J | innovation.”
predictive analytics, customer engagement, and process

automation.

*Marketplace integration: Supporting businesses to establish a e
presence on platforms like Amazon, Noon, and other major
marketplaces.

Alwafaa Group aims to ensure the seamless integratof
YIJHMSTQTLA NSYT J HTRRIJWHJ TUJWFYN
improving the customer experience.

“E-commerce in MENA is experie
unprecedented growth”

Alwafaa Group CEO, Muneer Alwafaa, shared hiktimsig the developments in
the e-commerce sector in Dubai and the MENA regjiith the following remarks:

“The MENA region is witnessing unprecedented grawii-commerce due to.
JZGFN X J HTRRIJWHJ XYWFYJL® MFX KTXYJWJI F (
JSHTZWFLNSL INLNYFQ YWFSXKTWRFYNTS &. YT°
personalization, inventory management, and predietanalysis. With high
smartphone penetration, mobile shopping has emergesla dominant trend.
&I[FSHJI 0SYJHM XTQZYNTSX MF[J GTTXYJlI HTSXZ
transactions. Businesses are shifting towards ecaehdly practices to meet
evolving consumer expectations. These factors ashaping the e-commerce
landscape, making it more competitive and innovatidriven.”



DIGITAL PARTNER FOR SMES IN THE MENA REGION

“The E-Commerce Market in MENAWIll BxceedCiEiBelc
2ZSJIW &Q\FKFF XYFYJI YMFY MJ FSYNHNUFYJX XNLSNoHFsTe@mL@@nSIiJStQ\/@i

J HTRRIWHJ JHTX*XYJR G*

9MJ 2*3& WILNTS X RFWPJY [FQZJ NX JJUJHYJI YT J]HJJI §IQ}%Q@III%/§QS G" YJH
FITUYNTS FSI HTSXZRJW IJRFSI "ZXNSJIXXJX \NQQ wWJQ~* MJFDI]I-%Té%%ibTﬁVéI%U’SHJI

insights, logistics, and marketing automation. Eé@endly packaging and operations will
become key differentiators for businesses. An irase in international trade facilitated by \wafaahiahli i o
FI[FSHJI QTLNXYNHX FSI UFARJSY XTQZYNTSX &ZLRJSYJI \Qﬂ?@ﬁxﬁmg%"‘? hﬁ':ﬁl%\%p%lr\p
f . . . n JH <
enhance the online shopping experience. The fuinfre-commerce will revolve around _—
customer-centric strategies powered by data and iowvation.” made up of experts specializing
NS [FWNTZX 0JQIX FSI XYF

“Creating robust, scalable

websites and apps for

e-commerce businesses.
5JWKTWRFSHJ IWN[JS INL
marketing experts who ensure

client success. Specialists
UWT[NINSL & XTQZYNTSX
chatbots and predictive

analytics. Ensuring seamless

support and service delivery. We
prioritize collaboration and

continuous learning, enabling us

to deliver exceptional results for

our clients”

Muneer Alwafaa also provided the following insightégarding the challenges in
the e-commerce sector: “While the e-commerce landsge is thriving, it comes
with its own set of challenges:

«Competition: The rapid entry of new players demands constant innovation to
stay ahead.

clTLNXYNHX 2FSFLNSL IJQN[JW~A JKOHNJSH” FS
remains a challenge.

eData security: Ensuring secure transactions and protecting consumer data is
critical for building trust.

«Customer expectations: The need for fast, personalized, and seamless
XMTUUNSL JJUIWNJSHJX WJIJVZNWJIX XNLSNoHF{

At Alwafaa Group, we address these challenges bgrbgying cutting-edge
XTQZYNTSX KTXYJWNSL NSST[FYNTS FSI RFNSY

13
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faa

day

ﬂ TS 2 FNSFGNQ NX 'Si

Alwafaa, “To truly drive the e-commerce industryi@rd,
collaboration and knowledge-sharing are essentialisinesses must
JRGWFHJ JRIWLNSL YIHMSTQTLNJX QNPJ ¥
prioritize customer experience to succeed. At Algaroup, we are
committed to being a catalyst for this transformain by delivering
innovative solutions, empowering SMEs, and buildirgirong
community of like-minded entrepreneurs. Togethegwan shape the
future of e-commerce”

Who is Muneer Alwafaa? B

+NSFQQ"N 2ZSJIW &Q\FKFF XMFWJI MN X |H fea/idg/sn@innovatBd to sty IrejdVaaN tBisfachanging

Adding value to the e-commerge,;ﬁcosysétlgv

FR 2ZSJJW &Q\FKFF FS JSYWJUWJSJZW| NISPZQEH IR FESN Sp 20 HIMFRIRMNYSL RTWJ Y MI

\NYM T[IJW  AMIFWX TK JJUIWNJISHJ NS )7z Gibliwers actosZditfseht sGribl Rdslia\oitformyadio

NS F XRFQQ [NQQFLJ NS OJWFQF .SINFUWJXYSY JIW FRYWITKMIZNQINBIYN[FYNTSFC
a business that made technology accessible to&tiday, as the FS FZYMTW TK YMJ GTTP &. NS '"ZXNSJXX

+TZSIJW FSI (*4 TK &Q\FKFF ,WTZU FSI )FNIZ FN . R UWTZI YT
have created platforms that empower businesses tchieve

their goals. B
e-commerce ecosystem. Mentor aspiring entreprenetasd

27 UFXXNTS QNJX NS XZUUTWYNSL 82*X| Jskard khdieQde thidughfriastdrelbsSds atad thdmight
J HTRRIWHJI XYWFYJLNJX . GJQNJ[J NS |Y NeadershipiitiaivesH TSYNSZTZX

14

ITTPNSL FMJFI . FNR YT JJUFSI )FENIZ FN >
NSYWTIZHJ &. YT RTWJ GZXNSIXXJIX KTXY



THE ARCHITECTS BEHIND VIRTUAL STORES: SQUAREDECIRE L

The Architects

Behind Virtual
Stores: Squared
Circle Ecom

Squared Circle Ecom goes beyond

supporting online sales for brands — it
JSXZWIX YMFY GWFSIX XJQQ X
NS YMJ HTRUFS” MFX GZN(
reputation for transforming market chaos

into structured and scalable growth. The

team specializes in everything from

account management and marketing

strategies to data-driven insights and
technological solutions. Squared Circle

*HTR X RNXXNTS NX YT GJ YMJ
GWFSIX YWZQM \FSY YT \TWP \N
XMFWU FSI FQ\FAX TSJ XYJU F
vision is to help brands navigate the digital
QFSIXHFUJ \NYM NSYJQQNLJSH

the right amount of courage.

Alexander Henn, CEO of Squared Circle Ecom, stated, “Think of

us as architectural designers behind virtual storefronts,

strategists for successful product launches, or even the
YWTZGQIXMTTYJWX \MT o] YMNSLX \MJS |
GJQNJ[J NS pZKK <J GJQNJ[J NS WJIXZQYX

TS <471)*+ * (422*7(*

-JFIVZFWYJWJI NS .SINF 8VZFWJI (NWHQJ ¢
KFW GJATSI YMJ GFXNHX . YX XYWTSLJXY U
Asia, the Middle East, Germany, Australia, and the U.S. The

company has collaborated with major marketplaces such as
&RF_TS 1F_FIF 7JIRFWY 3TTS FSI 3FRXMN
remarked, “E-commerce does not follow borders, and neither do

\J <MJYMJIJW NY X MIJQUNSL F GWFSI GWJFF
optimizing operations across multiple regions, we make scaling

a seamless experience.”

“Cut Through The Noise And
Focus On What Works”

.S WIXUTSXI YT YMJ VZIXYNTS <MFY IT ~°
brands?”, Henn replied: “No promises here, but real, measurable
outcomes. Cut through the noise and focus on what works.

Optimized storefronts that convert, not just look good.
2FWPJYNSL XYWFYJLNJX \ANYM NRUFHY ST\
NSXNLMYX XT ATZ ITS Y MF[J YT LZJXX 8RT
keep your vendors and customers happy. Captivating and
JSLFLNSL HTSYJSY FSI HWJFYN[J XIJW[NHJX
brands sell more, stress less, and scale faster.”

15



THE ARCHITECTS BE

HIND VIRTUAL STORES: SQUAREDECIR L

“The Game Is Changing,
and Brands Must Adapt”

Squared Circle Ecom CEO also discussed
the challenges in digital marketing:
“Marketing today is an obstacle course,

and only the adaptable survive. The biggest
challenges are:

*9MJ FYYJSYNTS IJoHNY H
MTTP UJTUQJ NS YMWJJ X
gone.

*9MJ UQFYKTWR JJUQTXNTS
,TTLQJ FSI +FHJGTTP 3T\
.SXYFLWFR 8MTUUNSL <M
Commerce, and whatever else pops up
next.

 The data lockdown: With privacy updates
and the death of third-party cookies,
brands need new ways to reach their
audience without creeping them out.

*9MJ &. YFPJIT[JW
QJKY GIJMNSI
steps ahead.

.LSTWJ

The playbook is changing, and brands need
YT FIFUY TW KFIJ NSYT INL

“Ignoring Arti cial
Intelligence is Like
Running a Market
Without Cash Registers”

.S WIXUTSXJ YT YMJ VZIXYNT
intelligence transforming your industry?”

&QJJFSIJW -JSS XFNI &X F UQ
YTIFA X J HTRRJWHJ XHJSJ NX

\NYMTZY HFXM WJLNXYJWX 5T

KWTR YMJ RFWP -J FIIJI &.
merchandising is not the future; it is the present,
FSI \J WJ UF[NSL YMJ \FM FY 8
<J TKKJIJW &. IWN[JS XTQZYNTS
product listings, enhancing the searchability of
items using intelligent tagging, and designing
targeted campaigns that capture the imagination
of consumers”

:XJ NY \NXJ(

“We Make the Impossible Possible
for Our Customers Every Day”

Henn also shared the features that distinguish Squared Circle

Ecom from other platforms: “At Squared Circle Ecom, we are
committed to delivering exceptional e-commerce solutions. Our
YFLQNSJ <J XVZFWJ HNWHQJX KTW TZW HZ
our dedication to overcoming challenges and achieving success

for Dur NigntE WY NOHNFQ

9

F "Auiteghdhabexpémise LhakingtSlaborated with platforms like
QNRF WIZSS SSNISIIS F OF QARG FY FSI 1F_FIF JSFGQ.
X D E3FBHJIGZIK KBWQNSL NS YMJIXJ WJLI
W éldsBed, Nylobalvnkatketplaces, social commerce, or
guick-commerce platforms, we optimize your omnichannel
V Z préencd 18 WatiQize téhdhRand conversions.
X NSHQZINSL FZYTRFYNSL
LS TYMIW ATWIX \J ITS Y OZXY RFPJ YMNSL)
them work smarter, sell faster, and scale bigger. Our commitment
to innovation and operational excellence ensures that your brand

not only competes but thrives in the digital marketplace.”
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THE ARCHITECTS BEHIND VIRTUAL STORES: SQUAREDECIRE L

Squared Circle Ecom Team: <

Experts in Scaling Brands SGUARED. CIRCLE # 3
ECOM \

Henn described the Squared Circle Ecom team: - 3

“The team of industry experts, creative problem
solvers, and data-driven strategists at Squared
Circle Ecom excel at scaling brands across digital
platforms. We identify changes in the market and
build strategies to stay one step ahead. Our
action-oriented marketers turn impressions into
clicks and clicks into conversions, while our
insightful data analysts translate data into
actionable insights that fuel business growth. Our
NSpZJSYNFQ HWJFYN[J UWTKJ
design is not only beautiful; it must also be
JSLFLNSL FSI NSpZJSHJ UZWHM
<NYM TZW "JFWX TK JJUJWNJSH
fashion, beauty, electronics, and emerging
markets, we have worked with leading global and
regional marketplaces like Amazon, Noon,
9FQFGFY 1F_FIF +QNUPFWY

X

About Alexander Henn

.S . HT KTZSIJI 8VZFWJ
5[Y 1YI \NYM 7FOJX\FWN -JS
JNWIHYTW FSI 5WNAFSPF -J
family-owned digital merchandising
company, we built Squared Circle Ecom with
a clear vision: to help brands scale
seamlessly across global marketplaces while
setting industry trends, not just following
them.

.Y FQQ XYFWYJI FY &RF_TS
learned that customer obsession is a
principle, not just a mantra, that leads to
long-term success. My work earned me the

&GT[J 'JATSI F\FWI FSI Q
1F_FIF &QNGFGF \MJWJ . U
role in building digital commerce across
Southeast Asia.

&RF_TS .SINF . HTSYWNGZ
of the strongest retail teams, driving
marketplace expansion, and implementing
global best practices. 1F_FIF &QNGFG
. XJY ZU F (JSYJW TK *1HJQ(
FSI \FX NSXYWZRJSYFQ NS
expansion across Southeast AsiaBUJF P J
OMTZLMY 1JFIJW . MF[J XUT,
&. IWN[JS INLNYFQ RIWHMF{
marketplace scaling at global industry
J[JSYX XZHM FX &.(7& 9JHM
Conclave and Seamless Berlin.”
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THOMAS KIPP: ACCESS TO REAL-TIME DATA WILL BE ORUBE COMING YEARS

Thiomias): Kipps IAcces:

ctolReals TimelDs

in thienCo i

O9IMTRFX ONUU 8JSNTW &I]|
IWFSXUTWYFYNTS 9WF[JQ
Roland Berger, emphasized that data will b
YMJ RTXY XNLSNoHFSY YW,
YMJ KZYZWJ 8UJFPNSL FY
J[JSY ONUU XYFYJI 9MJ
either retail or online, but all these
UWTHJIXXJX RZXY \TWP YT
perspective, access to real-time or near
real-time data will be extremely important
over the next 5-6 years.”

A Seasoned Expert in Digital a
Logistics Sectors

& 8JFXTSJI *JUJWY NS )NLNYFQ * (TRRJW
-FINSL MJQI ( QJ[JQ WTQJX NS QJFINSL 1
,WTZU &WFRJ] FSI 3FVJQ *JUWJXX KTW Y
developed extensive expertise across digital, e-corarce as well as
WJIQFYJI ITLNXYNHX XJHYTWX -J NX HZW,
'JWLIJW F QJFINSL LQTGFQ HTSXZQYNSL ¢
logistics, transportation, and supply chain issugsrticularly in the
Middle East, while also working on internationabjects.

“Retail Essentially Furtétcoess to Real-Time Data Will

as a Warehouse”

Be Crucial in the Next 5-6 Years”

ONUU KZWYMJIW JQFGTWFYJIONUTU WINYZIWFYJI YMFY IFYF \NQQ GJ YMJ PJ™M Y

optimally balance service levels at the
point of sale with inventory levels and
products in transit? Suppliers must also
grasp this concept because they are
responsible for ensuring that
manufactured products are available for
XFQJ . GJQNJ[J YMNX NX
HMFNSX FSI IFYF 1TTPNSL
data access will be essential for supply
chain management, as it plays a crucial
role in warehouse operations.”

JJUQFNSNSL

MFWRTS#?

He continued: “Today, you can sell
products online while simultaneously
operating brick-and-mortar stores.
Essentially, your retail store functions as a
warehouse. This raises an important
guestion: How does this impact inventory
management? When a product is taken
from the store for shipment, it results in a
WIIZHYNTS NS NS[JSYTwWA~
recognize this within a couple of hours,
inventory balance, replenishment, and
calculations may be inaccurate. This is why
access to near real-time data will be
critical. Many companies are already
excelling in this area.”

<MAMIT .
tand is how to conduct business with your end-to-end supply chain and

how to connect suppliers, logistics providers, and points of sale. Whether

the point of sale is retail or online, all these processes must operate in

.S YIWRX TK IFYF FHHJXX YT WJFQ Y|
be of paramount importance over the next 5-6 years.”

YMJ KZYZWJ TK XZzUuuQ~»

XFA YMNX$ "JHFZXJ \MFY 7




THOMAS KIPP: ACCESS TO REAL-TIME DATA WILL BE ORUBE COMING YEARS

Challenges in Cross-Border E

ONUU FQXT INXHZXXJI HMFQQJSLJX N
stating, “The primary challenge is how to createediable
XMTUUNSL JJUJWNJISHJ +TW NSXYFSH
purchase something from the U.S., it may seem simpl
because targeting that market is crucial. Howevieow can we
ensure a trustworthy experience? What about my pens

IFYF$ (FS . UFA ZXNSL YMJ XFRJ UF~R
ITRIXYNHFQQ"$ (FS . XMTU \NYM YMJ
locally?”

He added: “When considering cross-border e-commeyies
JXXJSYNFQ YT HQJFWQ”™ NIJSYNK~”A YM
consumer in the target market the same as one in figme
HTZSYW"$ 9FPJ (MNSF FX FS JJFRUQJ
would use eBay, WeChat, and expect customer seririce
(MNSJXJ K ATZ FNR YT XJQQ YT (MN¥

in organizing this experience to gain consumer ttus your
product, service, and overall shopping experiendd®ese are
key considerations for businesses embarking on tiasirney.”

--CQoderstaceling and Managing

S B®/TXM IGNT R FIOVT W HNDRRDW HFHH TWINSL

RFSFLNSL WJYZWSX JKOHNJSYQA" TS
1 J“AlshEudhtiere Sre re§idramlsolution providers,

return processes remain complex and challenging.

Some companies are developing scoring models to

predict return probabilities based on factors such
JFIXRIWNMTAHYZXIWToQJIX HTSXZRJIW G.
XcéoRniryHrels.| \WSile dhis i helpful, businesses

must still understand how to manage returns

effectively.”

J YFXOH N ST I>SZWIW ZVWKSYWIQFYJI
highlighted that “Dubai Customs utilizes
HockdhbW fed@riv[dg\s Whidiscdiviatilitate .

XIJFRQJXX FSI [JWNoJI YWFSXFHYNT

SFYMWAIINTFAVUWIXXBWYNFD NSHIGFN X F

logistics sector, there are examples of how such
YIHMSTQTLA XNRUQNoJX UWTHJIXXJ)>
consumers.”

YJHN

“For Me, the Key Word Is Res

ONUU FQXT FIIWJIXXJlI MZRFS QTLNX
the importance of resilience in supply chain
RFSFLJRJSY <MJS YMNSP FGTZY
and their future, the key word that comes to mind

NX WIXNQNJISHJ 7JXNQNJISHJ NX F
supply chain responds to and recovers from

disruptions. One of the best examples is

(4;.) 8NSHJ YMJ UFSIJRNH KJJ(
industry has been in a constant state of crisis,
IWN[JS GN [FWNTZX KFHYTWX (4;.)

ZSJJUJHYJI HWNXNX GZY NS WJHJS
witnessed increasing geopolitical tensions and

trade issues. Take the Red Sea situation, for
example—these are real challenges impacting our

sector. The critical question is: How can we

respond effectively?”

ONUU JQFGTWFYJI 2FS» J HTRRJWI
assume they are exempt from these challenges

because they are accustomed to dealing with

shipping disruptions, particularly to the U.S.

However, if trade issues persist, can e-commerce

sellers still ensure a reliable and predictable

supply of products? Or should they rethink their

approach?”
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THOMAS KIPP: ACCESS TO REAL-TIME DATA WILL BE ORUBE COMING YEARS

Expanding Supply Base and StrateRio&earieeCinps Managel

ONUU XZLLIXYJlI YMFY GZXNSJIXXJX XMTZQI J%E@WN[@LXNKANSL YMINW
base. “Another question is how to collaborate with different partners for
domestic delivery and logistics. Strategic partnerships play a crucial role ON U U H“N YJI 8MJIJMFS FX FS J]FR
when establishing an e-commerce infrastructure or ecosystem. explaining, “Sheehan can launch a new
&IINYNTSFQQA UWJINHYNSL HTSXZRJIW I1JR F BPINckWiRineswey dapss-RagiRe halr sHNF ¢
UQFSSNSL +TW NSXYFSHJ NS YMNX WJLN T SBuihovpleng will foat Rrogiistiep@inds « 1 U
like sweet potatoes are highly demanded during Ramadan. How do you deémand? How do you predict that? And how
forecast this demand accurately? How can you improve your predictions 90 YOU manage a supply chain capable of

and adapt your business model accordingly? How do you manage QFZSHMNSL YT SJVUWT

inventory to avoid excessive stockpiling?” daily? This requires data-driven _
decision-making and a robust supply chain

management strategy.”

(TSHQZINSL MNX WIRFWPX ONU
w q the importance of forward-thinking

Vii—“b R L D leadership in crisis management. “Very few

- HTRUFSNJX MF[J YFPJS YMJ YNF
YT WIpJHY TS FSI UWJUFWJ YMJ
for future disruptions. Responding to a crisis
often requires a complete reevaluation of
organizational models and decision-making
processes. Decision-making must be
delegated to those closest to the disruption.
Whether the issue arises at a port, an
airport, or in transit, no one will wait for
instructions. This is why businesses must
proactively engage in crisis management to
be well-prepared for future challenges.”

Who is Thomas Kij

O9MTRFX ONUU \TWPX FX
for the Transportation, Travel, and
ITLNXYNHX UWFHYNHJ F
QJFINSL NSYJWSFYNTSF
NX GFXJI NS J)ZGFN <NY
years of experience in the logistics,
transportation, postal, and e-commerce

sectors, Thomas has held various
C-level positions and global operational
responsibilities. He moved to the GCC
WJILNTS NS OMTRFX
served as the CEO of Nagel Express an
,\WTZU (44 TK &WFRJ] 5/8
he was a Divisional Board Member at
)-1 ,\WTZU KTW NJFW X
[FWNTZX LQTGFQ WTQJX
FSI 5FWHJQ * HTRRJWHJ




THE TRUSTED PARTNER FOR AMAZON SELLERS: MARGESBUSIN

The trusted p
for Amazon s
MarginBusing

Omar Angri, CEO of Mar

MarginBusiness is a specialized agency
that supports Amazon sellers in the Gulf
region and Europe by helping them
maximize their e-commerce potential.
By offering tailored solutions, the
company assists businesses in overco-
ming the challenges of selling on
Amazon and achieving sustainable
growth. MarginBusiness aims to become
the preferred partner for Amazon sellers
in the Gulf and European regions,
building a strong bridge between these
markets. We spoke with Omar Angri, CE
TK 2FWLNS'ZXNSJXX +?2*
HTRUFS™ X XYTWA"

Omar Angri says, "We aim to support
brands in optimizing their Amazon
presence, driving revenue growth, and
achieving long-term success by levera-
ging our expertise in localization,

D

What does MarginBusiness o er
sellers and the e-commerce eco

MarginBusiness provides end-to-end account managente
services to Amazon sellers. These services include:

e 1IFZSHMNSL FSI XHFQNSL
 Video and photo services

INXYNSL TUYNRN_FYNTS (WJFYNSL 8*4
product listings to boost visibility and conversisn

55( RFSFLJRJSY )JXNLSNSL FSI RFSFL
HFRUFNLSX YT RFINRN_J 74.

&HHTZSY MJFQYM RTSNYTWNSL
policies to avoid interruptions.

*SXZW

ITHFQN_FYNTS &IFUYNSL UWTIZHY QN
market, including language and cultural preferences

Omar Angri added the following: “Our contributiang-commerce lies in

bridging the gap between sellers and their targetankets. By focusing on
HZQYZWFQ FIFUYFYNTS FSI &RF_TS XUJHNoH XYWEF
thrive in the competitive e-commerce landscape whisimplifying the

complexities of entering new regions.”

"Amazon is making signi cant investmer
In infrastructure, customer support, and
delivery systems”

.S WIXUTSXJ YT YMJ VZIXYNTS (TZQIl ~TZ UWT]
development in the regions you serve?", Angri sththe following: “The

Gulf region, especially the UAE and Saudi Arabjareisents a rapidly

growing market for Amazon, fueled by high internpEnetration and a

LIXMSBKXYYYMRIWI TSQNSJ XMTUUNSL &RF_TS :&* F¢

optimization, and strategy."

heavily in infrastructure, customer support, and lileery systems, making

YMJIR NIJFQ JSYWA UTNSYX KTW XJQQJIJWX YFWLJ
Amazon continues to dominate, with mature marketsd Germany, the

:0 FSI +WFSHJ TKKIJWNSL WTGZXY TUUTWYZSNY
market has unique dynamics, requiring precise loeation and strategy.
8JQQJIJWX \MT HFS FIFUY YT YMJXJ SZFSHJX XYF¢




THE TRUSTED PARTNER FOR AMAZON SELLERS: MARGESBUSIN

"We are a trusted partn
Amazon sellers”

Omar Angri shared the following about what
sets MarginBusiness apart from similar
platforms: “MarginBusiness stands out
because of our localized approach and deep
understanding of the markets we serve since
13 years. Unlike generic service providers, we:
+THZX TS HZQYZWFQ SZFSHJ
including photos resonate with the local
audience. Offer a team of native speakers for
each target market, providing accuracy and
authenticity in translations and content.
S5WT[NIJ F HTRUWJIJMJSXNI[J W
from listing creation to scaling businesses.

4KKJW ).&+> )T .Y &QQ +TW
hands-on approach tailored for busy individu-
als who want to start on Amazon UAE. With
).&+> \J MFSIQJ J[JWAYMNSL
creation to brand development, sourcing,
QNXYNSL TUYNRN_FYNTS FS
UWT[NINSL F HTRUQJYJ & YT
building a successful Amazon brand. Our
proven track record, personalized service, and
commitment to helping sellers achieve

tangible results make us a trusted partner for

\L

Amazon sellers.”

er'four multilingual team ensures that

maintain their identity while expandi
global markets"

Omar Angri continued: “Our team comprises experienced profes-
XNTSFQX KWTR IN[JWXJ HZQYZWFQ FSI QNSL
NSL YMJ RFWPJYX \J XJW[J <J JRUQT”™ &RF_
55( RFSFLJRJSY J HTRRJIJWHJ XYWFYJLNXYX
FBH ZOVMHFLQ Q NXWNNTSS X UIJHNFQNXYX <NYM
contributing unique expertise, we are agile enough to provide
personalized support while having the capacity to handle

large-scale projects. Our multilingual team ensures that sellers

can expand globally without losing the essence of their brand.”

FSLJ TK XIJW[NHJX

CEO of MarginBusiness, Omar Angri, also shared his thoughts on
<471)*+ 4ZW HTQQFGTWFYNTS \NYM <471)*+

T Zmengal theXpandihg our reach and strengthening our position in

the e-commerce ecosystem. As a prominent platform connecting
J HTRRIWHJ XYFPIMTQIIJWX <471)*+-UWTI[NI.

K Whitids forildtwiodk®f and collaboration.

550 RFEFLRRWIF A XUTPJIS FY Y\T RFOTW J[JS)
? YODigaiz ShRrM@inkighty and expertise with the e-commerce

HTRRZSNY” 9MJXJ JJUJWNJISHJIX MF[J XTQNI
\NYM <471)*+ FSI\J FWJ JJHNYJI FGTZY YMJ
this cooperation further in the future. Through this partnership,

we aim to continue empowering sellers in the Gulf and Europe to
achieve success on Amazon.”




Nikola llchev
+TZSIJW TK 'FQPFS J(T




BALKAN REGION'S LEADING E-COMMERCE SUMMIT

region's leading
e-commerce su

eCommerce Academy, which operates in the Balkans

has been developing various formats, programs, ang
NSNYNFYN[JX KTW JNLMY ~JFWX
J HTRRIWHJ HTRRZSNY” .Y UWT
the knowledge, tools, and connections necessary to
improve their operations, expand their markets, and
XNLSNoHFSYQ” GTTXY YMJINW XF
important e-commerce event, Balkan eCommerce
Summit, brings together all industries intersecting
with e-commerce. Behind eCommerce Academy and
Balkan eCommerce Summit, both crucial to the
WJILNTS X J HTRRIWHJ JHTXAXYJ
UWTKJIXXNTSFQ 3NPTQF .QHMJ]

.QHMJ[ YMJ KTZSIJW TK J(TRRJW

Balkan eCommerce Summit, about e-commerce and
the upcoming summit.

"Our focus is on facilitatin
cross-border sales in the

BNPTQF .QHMJ[ XYFYJI <J YFPJ
being the driving force behind some of the most
NRUFHYKZQ FSI NSpZJSYNFQ J[J
region. Even when we are not the primary organizers
we remain deeply involved, providing unwavering
support to ensure their success. A notable example
of our commitment to collaboration is our strong
and continuous backing of all initiatives
XUJFWMJIFIJI GN <471)*+ FS Twl
shares our vision for advancing e-commerce."

-J KZWYMJIW FI1JI .S FIINYNTS |Y

and providing support, we are dedicated to
addressing one of the biggest challenges businessesg
face in the Balkans: cross-border sales. Our efforts
focus on simplifying the complexities of
international trade for e-commerce companies in
the region. By fostering cooperation, building
bridges, and eliminating barriers, we aim to create a
seamless cross-border trading experience, enabling
businesses from the Balkans to thrive in an
increasingly competitive global market."

Balkan eCommerce Summ

April 29-30, 2025!

As the founder of Balkan eCommerce Summit, Nikola
.QHMJ[ MNLMQNLMYJI YMFY YMJ X]
that brings together businesses and professionals
KWTR RTWJ YMFES HTZSYWNJX F
Eastern Europe. Regarding the upcoming event,
TWLFSN_JI ZzSIJW J(TRRIJWHJ &HFI
&WJISF 8ToF MJ XMFWJI YMJ KTQQ

+TW \J FWJ YMWNQQJI YT FSS
of attendees and exhibitors not only from the region
GZY FOQXT KWTR HTZSYWNJX QNPJ
.YFQ" FSI J[JS FX KFW FX .SINF
ZSIJWXHTWJIX YMJ 8ZRRNY X LWT\
TK YMJ RTXY XNLSNoHFSY LFYMJ
digital marketing professionals in the region, playing a
UN[TYFQ WTQJ NS XMFUNSL YMJ N

BNPTQF .QHMJ[ HTSYNSZJI 'FQPF
has become a cornerstone event, fostering
HTQQFGTWFYNTS NSST[FYNTS F
NSpZJSHJ J]YJSIX KFW GJATSI YMJ
the region as a dynamic hub for e-commerce and
INLNYFQ RFWPJYNSL JJHIQQJSHJ
XHMJIZQJI KTW &UWNQ UWTR
exciting yet, featuring a stellar lineup of world-class
speakers. These experts will share invaluable insights
on a wide range of topics, including boosting sales,
mastering SEO strategies, crafting impactful marketing
campaigns, harnessing the power of social media,
exploring emerging trends, building compelling brands,
and driving product innovation. Attendees can expect a
rich exchange of ideas, hands-on knowledge, and
unparalleled networking opportunities."

+TW RTWJ NSKTWRFYNTS FSI WJL
MYYUX GFQPFSJHTRRJWHJ HTR




BALKAN

REGION'S LEADING E-COMMERCE SUMMIT

"Our greatest strength
unigue network of ove
e-commerce business
representatives”

Speaking about their contributions to
e-commerce brands and the e-commerce
JHTX~AXYJR NS YMJ 'FQPFSX
provided the following details:

"E-commerce brands are constantly seeking
new markets to expand into, innovative
partnership opportunities, and cutting-edge
services to accelerate their growth. This is
where we excel. With our extensive expertise
and deep understanding of the e-commerce
ecosystem, we specialize in facilitating
meaningful connections between service
providers across different countries and
regions. Whenever an e-commerce business
T\SJIJW SJJIX FXXNXYFSHJ N
partners or solutions, we are always ready to
offer the most well-informed and tailored
recommendations.”

"Our strength lies in our unparalleled network
which includes over 350 service providers an
a vibrant community of more than 4,000
e-commerce business representatives across
RFWPJYX 9MNX J]YJSXN
us to serve as a trusted and indispensable
partner, helping businesses navigate industry
complexities and seize growth opportunities

| {9 beBalkans o er a fertile ground for
reddaddmerce growth”

3

b SNPTQF .QHMJ[ FOXT FXXJIXXJI YMJ IJ[JQTURJS

Balkan region:

"The Balkans stand out as one of the last regions in Europe where
e-commerce continues to experience consistent double-digit growth
year after year. This dynamic growth has made the region an
iBdNAJiIMQ I attfadlidd destination for e-commerce businesses from
Central and Western Europe looking for new opportunities and
untapped markets. With a uniqgue combination of rapid digitalization
and increasing consumer demand, the Balkans present fertile ground
for e-commerce expansion and innovation."

1JFINSL YMNX WJLNTSFQ LWT\YM NX 7TRFSNF
large population, advanced digital infrastructure, and mature market
dynamics. As the largest market in the region, Romania sets a
benchmark for digital transformation and e-commerce adoption.
+TQQTA\NSL HQTXJQN" GIMNSI FWJ "ZQLFWNF W
MF[J YMWN[NSL J HTRRIJWHJ JHTXAXYJRX 9MJX
GJSJoY KWTR *: RIRGIWXMNU RFPNSL HWTXX
S ge&ibsS forBUSiIRENdessaRdI consumers alike.”

"Meanwhile, the Western Balkans—including Serbia, Bosnia and
-JW_JLT[NSF 3TWYM 2FHJITSNF 2TSYJSJLWT
emerged as an exciting hotspot for e-commerce growth. Over the past

, few years, these markets have seen a remarkable surge in online

d transactions, driven by increasing internet penetration, growing
HTSXZRJW HTSo0olJSHJ NS TSQNSJ XMTUUNSL F!
payment solutions."

[J SIY\TWP JSFGQJX

(‘

"At the heart of our company |

beyond borders."

.QHMJ[ JRUMFXN_JI YMFY YMJ" HTQQF{
FHWTXX [FWNTZX 0JQIX NSHQZINSL IN
marketing, copywriting, design, public relations, and
communication strategies. He further added: "At the heart of
our company is a key leader—someone who takes responsibilit
and drives the entire team forward."

+NSFQQ~

MJ WIpJHYJI TS YMINW HTQ (
YJFR FY <471)*+ FWJ GTYM [FQZJI UFW,
FSI \J IJJUQA" FUUWJHNFYJ TZW HTQQF
UFWYNHNUFYNTS NS YMJNW J[JSY NS

supported their efforts and have always relied on their support
in return. Their team is exceptional—highly skilled, dedicated,

and truly inspiring to work with."




“E COMMERCE WILL EVOLVE SIGNIFICANTLY IN 2025”

“E-commerce will evolve e :::‘al\ '|
— N \— |

signi cantly in 2025”

Ecomcy helps brands and businesses succeed in highly competitive
marketplaces such as Amazon and Walmart. The company aims to provide
innovative, data-driven strategies that optimize sales performance, increa-
XJ UWTOoYFGNQNY” FSI GZNQI F XYWTSL GWFS
YT GJ F XJW[NHJ UWT[NIJW GZY FQXT YT GJ F
OTZWSJ”A ;NSHJS_T 9TXHFST +TZSIJW FSI (*4
HTRUFS™A X XYTW2A ANYM <471)*+ * (422*7(* 9TX
\NQQ J[TQ[J XNLSNOHFSYQ”™ NS FSI XMFW

Vincenzo Toscano stated that the e-commerce consulting industry is highly
competitive, with many agencies offering similar services. He explained the
areas in which Ecomcy differentiates itself as follows: “We understand that
J[IWA GWFSI NX ZSNVZJ XT \J HWFKY XYWFYJ
XUJHNoH LTFQX -F[NSL \TWPJI \NYM HQNJSYX
we bring a global perspective to local markets. Our focus on measurable
results ensures that every strategy delivers tangible growth. We prioritize
building relationships that go beyond transactional services, aiming to be
trusted advisors for our clients.”

What does Ecomcy o er to Amazon and
Walmart sellers?

*&RF_TS )85 2FSFLJRJSY &I[FSHJI UWTL
strategies to target high-value audiences and increase brand
visibility.

e 55( (FRUFNLS 2FSFLJRJSY (ZXYTR XYW
XUJSI NRUWT[J 74. FSI GTTXY TWLFSN

*8*4 FSI INXYNSL 4UYNRN_FYNTS O0JAM\T
enhancements, and A+ Content to maximize conversion rates.

e 5WTIZHY 1FZSHM 8YWFYJLNJX )FYF W
KZQ UWTIZHY WTQQTZYX NSHQZINSL-N
nal tactics.

e .S[JSYTW~ FSI 8ZUUQ" (MENS 2FSFLJRJ
YT UWJ[JSY XYTHPTZYX FSI TUYNRN_J H

*2FWPJY FSI (TRUJYNYTW &SFQAXNX .S
competitive performance to make informed business decisions.




“E COMMERCE WILL EVOLVE SIGNIFICANTLY IN 2025”

“E-commerce will evolve signi cantly in 2025”

Toscano also shared his predictions for the e-commerce ecosystem
NS *HTRRIJWHJ \NQQ J[TQ[J XNLSNoH
TZYQNSNSL XTRJ PJ» YWJSIX FX KTQQT\X
sellers to offer hyper-personalized experiences to their customers.
Consumers will increasingly demand sustainable products and
transparent supply chains.

Brands will need to blend their online and
TKpNSJ XYWFYJLNJX XJFRQJXXQ
market share. SpeC|aI|zed niche products will

F%ﬁ@actlynsas consu el r’?&fdé: ST

THYN ﬁsXTW%HN/@JQ TRAMINW
HZXYTRJIJW XZUUTWY YT FI[JWYN>
continue to optimize and streamline

Imdgenes de estilo de vida

Presenta el producto en uso o en su
contexto para mostrar sus beneficios.

% del marco.

processes for sellers.”

Infografias

Utiliza graficos par3
caracteristicas y bg
producto.

.

Who is Vincenzo Toscano?

Vincenzo Toscano is a seasoned e-commerce expert and
entrepreneur with a rich background in helping brands thrive on
UQFYKTWRX QNPJ &RF_TS FSI <FQRFWY
;JSJ_ZJQF ;NSHJS_T RT[JI YT 1TSITS \MJ
eight years, driving success for businesses in the competitive world @
TSQNSJ WIYFNQ &X YMJ KTZSIJW TK *HTR
specializing in Amazon and Walmart marketing optimization, Vincenz
has built a reputation for delivering tailored strategies that transform
businesses. Under his leadership, Ecomcy has become a trusted
partner for brands globally, known for its data-driven campaigns,
NSST[FYN[J FUUWTFHMJX FSI HQNJSY HJS
journey is marked by his passion for empowering brands to unlock
YMINW KZQQ UTYJSYNFQ O9MWTZLM *HTRH
approach e-commerce, combining cutting-edge technology, deep
market insights, and a personalized touch to help clients achieve
sustainable growth. His efforts have not only boosted sales and
visibility for numerous brands but have also enabled them to build

iNSHJIS_T X RNXXNTS NX HQJFW
the e-commerce landscape by offering

unparalleled expertise and solutions that

drive real impact for brands, no matter their

rV&feJ}}fmdué’t@Q’\ FSI WENXJI NS

stronger connections with their audiences worldwide.




Smart Solutions for
Amazon Sellers' Succes

Selling on Amazon gets tougher every day. With constant rule changes, n
competition, and complex systems, staying ahead feels like an uphill battl
OIMFY X \MIJWJ ;FSIXXF -ZSL HTRJX NS TKKJW
want to thrive, not just survive.

Vanessa Hung is the go-to strategist for sellers who want to make sense ¢
&RF_TS X HTRUQJ] UQFYKTWR 4WNLNSFQQ~*
United States to earn her business degree and gain new opportunities to
expand her knowledge of global marketplaces. Through her agency, Onlin
Seller Solutions, she offers hands-on support that helps Amazon sellers
tackle challenges and streamline their operations. She also founded the
Sellerverse, a practical community where Amazon sellers and operators
share strategies, learn from each other and the courses, and solve real
problems together.

What Makes Online Seller
Solutions Different?

XZHHJIXX WFYJ o]NSL &RF_TS NXXZ
4S

<NYM F
FSI 1JJU PST\QJILJ TK &RF_TS X GFHPJSI

just give advice, they do the hard work for you. They understand exactly h
Amazon works and can handle all the details of your Amazon business so
you can focus on growth. The company takes care of the complicated tash

ONLINE SELLER
SOLUTIONS

(

S

"“Here’'s How They
Nisfie nI 7O LX EREDNTSH XK TW XJC

Optimizes both front-end and back-end
f UWTIZHY QNXYNSLX ZXNSL &. I\
K \ahtl Bemdrfic) SEOXGERhance SikibiRyl [J 1 Y T
WJIQJ[FSHJ FSI HTRUQNFSHJ \N
e algorithms like Rufus and COSMO.

AKKJWX 8NSLQJ 8TQZYNTSX KT
challenges, including Seller Central

Account Setup, Creative Services for listing
JSMFSHJRJSYX FSI 8JHTSIFWA
Translation for global marketplaces.

Offers Ongoing Monthly Support to help
manage your business, handle tasks, and
keep everything running smoothly.

JX T[IW "MIFWX TK JJUIJWNJSFH
n NPsliyers Faserpyss Sglytiens with $c8180ie T3 x s
owwhite-label services and expert-led

workshops to optimize operations for large
s businesses and aggregators.

YMEFY RTXY XJQQJIJWX oS|I HTSKZXNSL TW YNR

J E\Xl?§§l§\l(\l>§lf3WFSI NSYJLWNY"™'Y

registry optimization and strategies to
protect against counterfeit listings and
hijackers.

Conducts account health audits and
provides actionable insights to improve
performance, and maintain compliance on
&RF_TS X UQFYKTWR




SMART SOLUTIONS FOR AMAZON SELLERS' SUCCESS

ware m'iri_ima_ﬁy tested fo i
| facilities and undergo third-party testing to ensure pL

A Real
Success Story

4SJ XJQQJIJW \TPJ
every single one of their
listings gone. No warnings,
no chance to appeal, just an
Amazon notice saying their
products made health
HQFNRX YMJA XMT
&RF_TS X RIXXFLJ
clear: "Nothing you can do.
No appeals. No reinstate-
ment." The only option
Amazon offered was
expensive lab testing

costing thousands of dollars
with no guarantee of
approval.

'ZY -ZSL X YJFR F
Seller Solutions:

* +NLZWJI TZY \M~
misunderstood the listing
content.

e 7J\WTYJ J[JWAYM
the problem.

« Created a smart appeal
that proved Amazon was
wrong.

* Got all the products back
online without paying for
unnecessary tests.

Online Seller Solutions
ITIXSY OZXY FHH
&RF_TS X oWXY FS
oS|I YMJ WIJFQ XTQ
your business is on the line.

teid for quality assurance. The pro

The Sellerverse Community
Why Hung Is

Worth
Listening To?

Vanessa Hung has helped
T[IW &RF_TS

This community gives members:

* Simple guides for using Seller Central without the
confusion

« Step-by-step help for making product listings that
actually sell

improve their businesses.
She works with brands
making anywhere from six

» Ways to manage inventory and keep your account

healthy
YT SNSJ oLZWJX N

regularly speaks at major
e-commerce events

G ROV NS INTS R Y. AUX
SellerCon, BDSS, European
8JQQJIW (TSKJIJWJS
)*+ ):'&. FSI 2)8 &
these events, she shares
YMJ SI\IXY XYWF
and the future of selling on
Amazon.

» Smart strategies for protecting your brand

'ZY 8JQQIW[IJWXJI NXS Y OZXY FG
where sellers support each other, share what works,
and solve problems together.

FUQ

Hung's Approach Keeps Sellers Competitive?

Amazon is changing fast. Vanessa Hung believes thaterstanding what customers and
&RF_TS WIFQQM \FSY NX RTWJ NRUTWYFSY YMFS TQI XY*Q
RFYHM \MFY HZXYTRIWX FHYZFQQ" SJJI ~TZ WJ STY 0OzZXY
XMJ XFAX <NYM SJ\ &. YTTQX HMFSLNSL MT\ &RF_TS \TWP>
Seller Solutions helps businesses stay ahead byweirgy their listings work well with

&RF_TS X QFYJXY ZUIFYJX

Hung also warns about Amazon making their platfasrmecessarily complicated in ways
YMFY TKYJS GJSJoY YMJRXJQ[JX RTWJ YMFS XJQQJWX -JW
XRFWYJW FSI ZSIJWXYFSI YMJ WIJFXTSX GJMNSI &RF_TS X

+TW "FSIXXF NX KTHZXNSL TS Y\T YMNSLX INXWZUYNT
\MT ZXJ &. FSI FZYTRFYNTS \NQQ IT GJYYJW YMFS YMTXJ X
QNPJ &RF_TS )85 X (TSYJ]YZFQ 0JMN\TWI 9FWLJYNSL \NQQ M
\NYMTZY XUJSINSL XT RZHM TS JJUJSXN[J 55( HFRUFNLSX

IMI KZYZWJ TK XJQQNSL TS &RF_TS NXS Y OZXY FGTZY PJ
JJUQFNSX .Y X FGTZY XJIJNSL YMJR HTRNSL ZXNSL "TZW

of both competitors and Amazon itself"
W




JUMIA

Africa is drawing global attention with its young

population, rapidly growing cities, and increasing

disposable income. With developing economies and

excellent potential for e-commerce, the continent is home

to 54 countries, each at different stages of economic

growth. Nigeria, the most populous country in Africa, also
GTFXYX YMJ HTSYNSJSY X QFWLJIXY JH-
BNLIJIWNF /ZRNF XYFSIX FX &KWNHF X C
marketplace. Jumia is the only true pan-African platform

on the list, operating across multiple markets. Jumia

WTZU (*4 +WFSHNX )ZKF" XUTPJ JJHQZ.
* (422*7(* RFLF_NSJ .S YMNX NSYJW[N.
IZRNF X KZYZWJ LTFQX NYX HTQQFGTW
and the evolution of e-commerce in Africa. Dufay also

shared valuable insights on several other key topics. Here

NX YMJ KZQQ NSYJW[NJ\ JSOTA YMJ WJI

IZRNF \FX KTZSI1JI NS NS 1FLTX 3NL
HTRUFS”A X RNXXNTS NX YT NRUWT[J YN
life in Africa by leveraging technology to provide
NSST[FYN[J HTS[JSNJSY FSI FKKTWIFC
vision is to connect African consumers and entrepreneurs,
fostering economic growth and expanding access to

goods and services. The platform consists of a

marketplace that connects sellers with consumers, a

logistics service that facilitates package delivery, and a
UFARJSY XJW[NHJ /ZRNF5F~ \MNHM JS|
YWFSXFHYNTSX 1INXYJI TS YMJ 3J\ >TW
3>8* [/2.& XNSHJ /ZRNF TUJWFYJX
FHWTXX &KWNHF FSI FQXT MFX TKoHJX
>TWP ,JWRFS”A FSI 5TWYZLFQ




AFRICA'S LARGEST MARKETPLACE: JUMIA

Jumia had an annual
active customers of

5.4 million

+TW YMJ KZQQ ~JFW TK
WJ[JSZJ TK RNQQNTS
year-over-year, or up 17% in constant
HZWWJSH” ,2; TK RNQ
ANJFEW T[IW "JFW TW ZU

HZWWJSH” 4UJWFYNSL QTX

HTRUFWJI YT RNQQNTS

10% year-over-year, or down 15% in

HTSXYFSY HZWWJSH” &l10Z
TK RNQQNTS HTRUFWJI
NS IT\S

AJFW T[IW 2

IT\S NS HTSXYFSY HZWW

goods Orders, excluding South Africa and

9ZSNXNF NSHWJIFXJI

with even greater acceleration in

December. The strong growth was driven

by robust customer demand, continued

product expansion, and compelling value

for our offerings. Total physical goods

AWIIJWX NSHWJIFXJI NIFW
/IZRNF MFI FS FSSZFQ F

customers of 5.4 million. The company is

attracting what it believes to be a stickier

and higher quality customer base as

evidenced by a 375 basis point

year-over-year improvement in

repurchase rates with reference to the

YMNWI VZFWYJW TK

JUMIAO resww o

+WFSHNX )ZKFA XMFWJI YMJ KTQQT\NSL WJ
&X \J QTTP FMJFI YT YMJ HTRUFS”~ NX
KZYZWJ 9MJ GZXNSJIXX NX XYWTSLJIW FSI |

just two years ago, and we believe we have a good opportunity

ahead of us. Our priorities for the year are to build on this

momentum by driving top-line growth and improving
TUIWFYNTSFQ JKOHNJSHNJX <J UQFS YT IT

outside the mairi urban centers, expand our product assortment

with competitive pricing, and strengthen relationships with
NSYJWSFYNTSFQ XJQQJIJWX 9T NRUWTI[J TZ)

continue to enforce cost discipline and enhance operational and
REFWPJYNSL JKOHNJSHA?

What Sets Jumia Apart from
Its Competitors

.S WIXUTSXJI YT YMJ VZIXYNTS <MFY INKKJ
HTRUJYNYTWX QNPJ &RF_TS FSI 9FPJFQTYS$
‘Jumia is present in 9 markets in Africa. Takealwbnly present in
8TZYM &KWNHF FSI &RF_TS NX UWJXJSY YM.
&KWNHF /ZRNF TSQ” TKKIJWJI KFXMNTS YMW
HTRUJYNYTWX ITS Y HZWWJSYQ" TUJWFYJ N
YMJIN XTQI NY /ZRNF X ZSNVZJ [FQZJ UWTUT)
understanding of the African market and its ability tailor

XIW[NHIX YT YMJ HTSYNSJSY X IN[JWXJ SJJI
competitors, Jumia has built an extensive logisticetwork

capable of reaching rural and remote areas, ensgrieliable

delivery even in regions with limited infrastructt

JZKFA FIIJI 4ZW UFA"RJSY XTQZYNTS /ZRNF5
XUJHNoH oSFSHNFQ JHTXAXYJR NS &KWNHF
transactions in markets where traditional bankingwices may be
QNRNYJI &IINYNTSFQQ” /ZRNF X HTRRNYRJ
entrepreneurs and businesses fosters economic gréwand

provides consumers with a wide array of locally soed products.”
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AFRICA’'S LARGEST MARKETPLACE: JUMIA

IZRNF ,WTZU (*4 +WFSHNX )ZKFA WIXUTSIJI YT YMJ

guestion, **As a global marketplace, what do you

promise e-commerce sellers?™* as follows: “Jumia

offers e-commerce sellers a robust platform to

reach millions of consumers across multiple

African countries. We provide end-to-end logistics

support, from warehousing to last-mile delivery,

JSXZWNSL UWTIZHYX WJIJFHM HZXYTRJIJWX JKoHNJSYQ”" 4ZW
UFA"RJSY NSKWFXYWZHYZWJ /ZRNF5F" LZFWFSYJJX
XIJHZWJ FSI YNRJQN YWFSXFHYNTSX +ZWYMJIJWRTWJ
XJQQIWX GJSJoY KWTR TZW RFWPJYNSL FSI FITJWYNXNSL
services, designed to enhance product visibility and

drive sales. We are committed to fostering a

supportive environment that enables sellers to

scale their businesses and thrive in the African

e-commerce landscape.” 1FXY 4HYTGJW /ZRNF UFWYSJWJI \NYM -JUXNG
- largest marketplaces. Dufay shared the followindpirmation on this
HTQQFGTWFYNTS .S 4HYTGJW /IZRNF JSYJ

partnership with Hepsiburada to enhance productefhgs for
consumers in Egypt and North Africa. Through thidlaboration,
Hepsiburada lists its private label products andeeted Turkish
brands on the Jumia Egypt marketplace. This initiataims to
provide our customers with a wider selection of aettic,
high-quality Turkish products. The partnership isreently operational
in Egypt, and we are evaluating the potential tgoamd this
collaboration to other African markets where Juniias a presence.”

HEPSIBURADA'IS OPENING o\éVIX Y ts N'S Jt. RTS :( M X ;I'I.K » 9 MdJ t\r]]] NY UWTHJ:
and lease termination costs, asset liquidation, and other
UP T[] THE AFRIEAN MAHKET' associated expenses. This move allgws us to streamline
aworidefalobal operations and concentrate on strengthening our presence in

HTWJ RFWPJYX \MJWJ \J XJJ XNLSNoHFSY TL
FSI UWToYFGNQNY”?

.S WIXUTSXJI YT YMJ VZIXYNTS <MFY FwWJ /
strategy of focusing on consolidation in the nine countries where
the company operates?" Dufay stated: “Our current strategy
emphasizes deepening our footprint in the existing nine count-
+TQQTANSL /ZRNF X FSSTZSHJRJre¥byenhsincikg the Yudtbwer vE@ proposition, expanding our
from the South African and Tunisian markets, Dufay logistics capabilities, and enriching our product assortment. We
XMFWJI YMJ QFYJXY 1J[JQTURJSainvesgnglinl téchmmbyy and infrastructure to improve

Jumia made the strategic decision to cease TUIWFYNTSFQ JKOHNJSHA FSI HZXYTRJW J]L
operations in South Africa and Tunisia to focus these markets, we aim to capture the substantial untapped

resources on markets with higher growth potential. potential and drive sustainable growth. This approach allows us

These two countries collectively accounted for to allocate resources effectively and build stronger relationships

FUUWT]NRFYJQ" TK TWIJWX F Siith localkcongymirs aivdvgellers.”




AFRICA'S LARGEST MARKETPLACE: JUMIA

The e-commerce
market in Africa
will exceed $40
billion by 2025!

The African e-commerce
landscape has been experiencing
steady growth, driven by
increasing internet penetration,
mobile connectivity, and a
youthful, tech-savvy population.
According to data from Statista,

the e-commerce market in Africa
NX JJUJHYJI YT LJSJ
GNQQNTS NS WJ[JSZJ
an anticipated annual growth rate
(&,7 TK
market is projected to reach a
[TQZRJ TK GNQQ
According to data from TechCabal
.SXNLMYX &KWNHF X
approach is expected to account
for over 60% of e-commerce
YWFSXFHYNTSX G~
phone adoption projected to
WJIFHM RNQQNTS Z
subscribers by the same year.

Dufay also shared his insights on cross-border eromerce in Africa:

“Cross-border e-commerce in Africa is gaining mormntem, facilitated by regional

trade agreements and improvements in logistics iaftructure. Jumia has been
instrumental in this growth by enabling internatiahsellers to reach African

consumers and vice versa. Our platform offers aetlse range of products from

global vendors, providing consumers access to godidat may not be readily

available locally. This expansion of cross-borderde contributes to a more

INSFRNH FSI HTRUJYNYN[J RFWPJYUQFHJ GJSJoYNSL

-J FIIJI YMFY 3NLIJWNF *LAUY FSI 0JS"F FWJ FRTSL Y
greatest potential for e-commerce, thanks to thdarge populations, increasing
internet penetration, and growing middle class.

Challenges of E-commerce in Africa

.S WIXUTSXJI YT YMJ VZIXYNTS &X YMJ QFWLJIXY R
PJ»" HMFQQJSLJX KTW J HTRRIJWHJ NS YMJ HTZSYWN
stated: “E-commerce in Africa faces several structll challenges, including

logistics infrastructure, digital payment adoptiomnd internet penetration.

Many regions still lack reliable transportation medrks, making last-mile

delivery a complex and costly process. Additionaiile digital payments are

growing, cash remains dominant in many markets, véing a hybrid approach

YT UFARJIJSYX .SYJWSJY UJSIYWFYNTS FSI XRFWYUN
but data costs can still be prohibitive for some msumers. Regulatory

complexities and fragmented markets also pose clesibes, as each country

has its own rules governing e-commerce, imports,cataxation. Despite these

hurdles, Jumia continues to innovate by investinglogistics, expanding

/ZRNF5F~ FSI\TWPNSL HQTXJQ"M" \NYM QTHFQ LT[JW!
environment for digital commerce.”

"E-commerce will become an
integral part of daily life"

IZRNF ,WTZU (*4 +WFSHNX )ZKF" JS[NXNT S

in Africa becomes an integral part of daily life, driven by technologica
advancements and increased accessibility. He believes that continug
investment in infrastructure, fostering local entrepreneurship, and
embracing innovation will propel the industry forward, ultimately
contributing to economic growth across the continent.
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IZRNF X &WYNOHNFQ .S

8T MT\ NX FWYNOHNFQ NSYJQQNLJSHJ YWFSXK
/ZRNF X &. XYWFYJL"$ -JWJ NX YMJ FXXJIXXRJISY
+WFSHNX )ZKF* &WYNOHNFQ NSYJQQNLJSHJ N
enhancing personalized shopping experiences, optimy supply chains, and
improving customer service through chatbots andtual assistants. At Jumia,
\J FWJ NSYJLWFYNSL &. YT FSFQ”"_J HTSXZRJW
streamline operations, ensuring we meet the evolyineeds of our customers
JKOHNJSYQ” <J WJHJSYQM™ FITUYJI BUWNSPQW
customers, sellers, and employees across 9 Africauntries and 140+ digital
HMFSSJQX NSHQZINSL <MFYX&UU 9NPO9TP JRF
&. UT\IJWJI UQFYKTWR FSI XJQK XJW[NHJ HFUFG
omnichannel solution to effectively manage suppdéot its diverse user base.

/ZRNF X FITUYNTS TK 8UWNSPQW HTSXTQNIFYJ
platform, providing real-time visibility into agemtteractions and performance.
This empowers managers to understand key topics dhdmes that drive
HTSYFHY HISYJW YWFKoH FSI YT FQQTHFYJ XZ|
customizable reporting and data-driven insights,dtieam gains a deeper
understanding of support interactions, enabling tpeted training programs and
enhancing overall service quality.”

YIJQQNLISHJ 8YW

TWRNSL J HTRRIWHJ NS &KWNHF$
TK J HTRRIJWHJ UWTKJIXXNTSFQ
X WI[TQZYNTSN_NSL J HTRRJIJWHJ

GIMF[NTW KTWJHFXY IJRFSI FSI

YT JSMFSHJ YMJ ZXJW JJUJWNJSH.

NQ FSI QN[J HMFY 8UWNSPQW X F

N QNGNS dFRNF F XHFQF G

employment to thousands of people, Dufay

2R3 XZ BNy T BFWEY K18 S
group of professionals committed to driving

the growth of e-commerce across Africa.

YT IR Rt

N <
/ em E‘] Q
departments, including technology, supply
chain, commercial, marketing, customer
service, and vendor management. The
company is built on a strong culture of
innovation, agility, and collaboration,
attracting top talents from Africa and
beyond. Jumia also invests in young talents
through internships, training programs, and
NSNYNFYN[JX QNPJ /+TWHJ \MNI
independent sales consultants. Our
leadership team brings together expertise in
J HTRRIJWHJ YJHMSTQTLA
services, ensuring that we continue to shape

FSI o

the future of online retail on the continent.”

Who is Francis Dufay?

+WFSHNX )Z
x5 &KWNHF
TK /ZRNF .[T
/ZRNF
(TRUFSA

+WEFESHNX \TWPJI

KEA NX HZWWJSYQ” YMJ (
KTW YMJ /ZRNF WTzZU 'J
WA (TEXY KWTR

NS "WZXXJQX

\MJWJ MJ RESFLJI U

Europe and Sub-Saharan Africa, focused on eCommerce and

WIYFNQ FX

\JQQ FX 5ZGQNH XJHYTW

+WFSHNX MTQIX FS 2'& NS 2FWPJYNS

CSN[IJWXNYA”

0 0JQQTLL 8HMTTQ TK

in management from the Community of European

2FSFLJRJSY

BHMTTQX (*28 2FXYJWX

FS 28H KWTR -*( 5FWNX 'ZXNSJXX 8H
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"THE ERA OF Al IN E-COMMERCE" TO BE DISCUSSED RAIDWB ISTANBUL!

"The Era of Al In E-Commerce" to
WORLDEF ISTANBUL!

<471)*+ HTSYNSZJX YT XMFUJ YMJ KZYZWJ TK

e-commerce and retail technologies. Bringing

together global leaders and innovators, the

NSYJWSFYNTSFQ J HTRRIJWHJ KFNW <471)*+ NX XJY YT
MTXY F RFOTW J[JSY NS . XYFSGZQ 8HMJIZQJI KTW
2F~ <471)*+ .89&3':1 \NQQ KTHZX TS

&. TWN[JS YWFSXKTWRFYNTS NS J HTRRJWH]J

)ZGGJlI YMJ <TWQI X * (TRRIWHJ 8MT\

<471)*+ NX TSHJ FLFENS ZSNYNSL YMJ LQTGFQ

J HTRRIWHJ JHTXAXYJR NS . XYFSGZQ +TQQT\NSL NYX

MNLMQA XZHHJIXXKZQ J[JSY NS )ZGFN QFXY )JHJRGJIJW <471)*+ \NQQ MTXY I
>JSNPFUD *[JSY &WJIF NS . XYFSGZQ

Countdown to "WORLDEF ISTANBUL 2
What to Expect F EWJUFWFYNTSX FWJ NS KZQQ X\NSL KTW <471)*+
W@ INp = =NEgFY) WIHTLSN_JI FX YMJ WILNTS X QFWLIXY J HTRRJ\

FX F PJ" RJJYNSL UTNSY KTW YMJ J HTRRJIJWHJ F
S SIEIES LG RN DO AESIRY technology ecosystem. As e-commerce continues tookxe, brands

insights from top founders, striving to stand out in the digital commerce landape will gather at this

IR RAVASE RSN AR Ne]  prestigious event to drive transformation in the mech retail era and

tech leaders, and investors from JJUQTWJ SJ\ TUUTWYZSNYNJIX NS &.

around the globe, all focusing on
e-commerce.

New Perspectives: >TZ QQ LF
insights into the future of tech
focused on e-commerce across our
4 content stages, discovering the

innovations that will shape
tomorrow.

Interactive Exhibition: Experience
the future of tech in e-commerce
OWXYMFSI FX ~TZ J]U(
NRRIJWXNI[J JJUT pTT
\NYM YMJ \TWQI X QJH
providers.

WORLDEF ISTANBUL 2025 in N

80+ Countries 500+ Enterprise Retail Brand

Networking: Utilize our upgraded
app to connect with your next
business partner, customer or
solution provider in the
e-commerce industry.

30.000+ Attendees 240+ Exhibitors
200+ Speakers
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"THE ERA OF Al IN E-COMMERCE" TO BE DISCUSSED RAIDWP ISTANBUL!

Al is Transforming E-Commerce!

E-commerce is undergoing a profound
transformation with the integration of

FWYNOHNFQ NSYJOQQNLJSHJ &. &. UT\JIWJI

systems are continuously evolving,
enhancing customer satisfaction through
personalized shopping experiences.

« Al-driven recommendation systems
boost sales by suggesting products
tailored to user preferences.

* Chatbots UWT[NI1J HZXYTRJIJW XZUUTWY

instantly responding to inquiries.

« Inventory and pricing algorithms adjust
dynamically based on demand.

« Fraud detection technologiesenhance
security, reducing the risk of fraud.

¢ Visual search and voice assistantsnake
shopping more convenient.

» Al-powered marketing analytics enable
RTWJ JKOHNJSY HFRUFNL

These innovations are making e-commerce smarterster, and more
ZXJIW KWNJISIQN XYWJISLYMISNSL GZXNSJIXXJIX

&Y <471)*+ .89&3":1 FYYJSIJIX \NQQ \NYSJIX

revolutionizing e-commerce. This exciting event Mglesent

LWTZSIGWJFPNSL TUUTWYZSNYNJX YMFY WJIJo

O9MJ J[IJSY \NQQ FQXT KJFYZWJ &. KTHZXJI GWF
S imeYadliveYbddtms J X

5 Leading Sectors at tRetRairnHx Fsi Kz QwRetiRetnslogies

«1TLNXYNHX FSI KZQoQQRJSY

* Investors * Entrepreneurs

E-Commerce Professionals to Delilvsinspiring Speec

One of the most prestigious events in the

J HTRRIWHJ \TWQI <471)*
GWNSL YTLIJYMJIJW QJFINSL
Senior executives from the e-commerce
ecosystem will deliver inspiring speeches o
innovative strategies, digital marketing
trends, and the future of commerce.

5FWYNHNUFSYX \NQQ LFNS [FQZFGQJ NSXNLMY

+ RBOWBIIX \NQ@T\IWJIlI XFQJIX YIJHMSNVZJIX FSI J

NepedendeWrhe @lentMnvhih also stands out withrietworking
TUUTWYZSNYNJIX \NQQ TUJS ITTWX YT XNLSNoO

n entrepreneurs and brands. This organization, shapthe future of

digital commerce, will be an unmissable meeting pofor industry

professionals.
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"THE ERA OF Al IN E-COMMERCE"

TO BE DISCUSSED RAIDWB ISTANBUL!

Omar Nart: Key Players and
WORLDEF ISTANBUL!

<471)*+ (*4 4RFW 3FWY
has expressed great
excitement for the
ZUHTRNSL <471)*+
.89&3"':1 XJY YT
take place in May.
7IJpJHYNSL TS QFXY "JFW X
event, he highlighted the
strong synergy created
within the e-commerce
ecosystem, stating:
<471)*+ .89&3":1
will build on this synergy.
This year, we anticipate
even greater engagement,
participation, and
interaction. We have
designed a comprehensive
&. KTHZXJI UWTLWFR YMFY
will allow companies and
visitors to witness
OWXYMFSI MT\ FWYNOHNFQ
intelligence is reshaping
J HTRRIWHJ +WTR
logistics to digital
marketing, service
providers to marketplaces,
hundreds of key players
and industries are driving
this transformation—and
YMJI» \NQQ FQQ GJ FY <471)*+
.89&3"':1

"Opportunities for Every Bug
Connected to E-Commerce!

3FWY KZWYMJIW JRUMFEXN_JI .XYFS
for the e-commerce ecosystem: “As the host city,
XYFSGZQ UWIXJISYX JIJIYWFTWINSF
e-commerce brands. Situated at the crossroads of
Europe and Asia, the city continues to attract majo
NSYJWSFYNTSFQ UQFAIWX "WFSIX
MZG KTW XTZWHNSL FSI UWTIZHYN
UFWYSIWXMNU TUUTWYZSNYNJIX F
This event is a gateway for all companies intersiect

Ind umts & iDatrorg \KillTBe at

Omar Nart, WORLDEF C

irmme of the Participating Coun

GZQ X XYWFYJLNH XNLSNoHFSHJ
WA TUUTWYZSNYNIX KTW LQTGFQ
YMFY XJJ 9AWPN~AJ FX F PJA

TS \NQQ 0S| [FQZFGQJ
Y <471)*+ .89&3':1

with the e-commerce industry.”
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CHANNELENGINE PROVIDES ACCESS TO OVER 950 MARKEBPABROSS 195 COUNTRIES

ChannelEngine Provides Access to
Over 950 Marketplaces Across

195 Countries

(MFSSJQ*SLNSJ HTSSJHYX GWFSIX FSI WIJYFNQJIJWX \NYM T[JW

RFWPJYUQ

managing product data, inventory, orders, and pricing across all online channels. With smart automation and seamless
integration, it enables businesses to drive more sales, grow faster, and maintain control over their operations. The scalable
and reliable platform ensures smooth operations, securing long-term success as businesses grow. Headquartered in

1IJNIJS 3JYMJIWQFSIX

\NYM LQTGFQ TKoHJX NS 3J\ >TWP
GWFSIX XZHM FX :SNQJ[JW 8FSTo

JZGFN 2ZSNHM 5
5MNQNUX FSI 8TSTX JJUFSI YMJNW RFWF

S5WIXNIJSY TK 8YWFYJLNH )J[JQTURJSY 3NJQX +QTTWX XMFWJI YMJ HTRUF

Global Marketplace
Guidance and Localized
Expertise

ChannelEngine operates in 195 countries
and provides businesses access to over
REWPJYUQFHJX .YX XJW
product data management, inventory and
order synchronization, and pricing auto-

mation. The platform offers seamless
NSYJLWFYNTSX \NYM *75 5.
TWIIJW KZQoQQRJISY X~AXYJR
&. UT\JWJI YTTQX KTW HFYJ
packaging, and performance optimization.

&IINYNTSFQQ” G~ XZUUTWY
hybrid sales models, ChannelEngine
provides global marketplace guidance and
localized expertise to help businesses
succeed in diverse regions.

"We Help Our Clients Stay
Competitive and Achieve
Long-Term Success”

BNJQX +QTTWX XMFWJI YMJ HT
goals: “Our purpose is to empower brands and
retailers to thrive in the evolving e-commerce
landscape. Our goal is to simplify and optimize
marketplace operations, enabling businesses to
LWT\ UWTOYFGQ”" FSI XZXYFNS
their global reach. By leveraging cutting-edge
automation, strategic insights, and our extensive
marketplace network, we help clients stay
competitive and achieve long-term success.”

“ChannelEngine O ers
Comprehensive Solutions to
Improve Marketplace Operations”

(MFSSJQ*SLNSJ ;5 3NJQX +QTTWX HTRRJSY
landscape of the industry, stating: “The marketplace integrator
industry is highly competitive, with a focus on scalability,

automaticr,, and innovation. ChannelEngine stands out due to

our comprehensive platform, global marketplace network, and
customer-centric approach. Our localized insights, advanced

tocls, and tailored support ensure businesses can thrive in a

dynamic and competitive environment.”

Regarding the question, “What do you offer to global e-commer-

HJ GWFSiX$% 3NJIJQX +QTTWX WIXUTSIJI +T
brands, ChannelEngine provides comprehensive solutions to

enhance their marketplace operations. This includes access to

over 950 marketplaces worldwide, along with tools designed to
simplify VAT compliance, currency conversion, and translations.

The platform ensures real-time synchronization of inventory and
TWIIJWX JSFGQNSL XJFRQJXX TUJWFYNTSX
businesses can optimize pricing, create product bundles, and

analyze competitors effectively. Additionally, ChannelEngine

offers personalized guidance for cross-border selling strategies,
JRUT\JWNSL GWFSIX YT JJUFSI NSYJWSFYN
To address lost revenue, particularly on Amazon Vendor, the

R URecovery MaRagsmentsogtsdielp businesses reclaim funds lost

YT TUIWFYNTSFQ INXHWJUFSHNJX GTTXYN

GQ" \MNQJ JJUFSINSL




CHANNELENGINE PROVIDES ACCESS TO OVER 950 MARKEBPABROSS 195 COUNTRIES

Niels Floors Shares Insights on
Cross-Border E-Commerce in 2025

BNJQX +QTTWX XYFYJI
cross-border e-commerce, driven by consumer demand for
international products and advances in logistics. Brands will
prioritize localized content, faster delivery times, and
streamlined payment solutions. Additionally, automation and
&. \NQQ UQF”A UN[TYFQ WTQJX NS TUY
UWTOYFGNQNYA”

“Marketplace Integrators Face
Constantly Evolving Challenges”

faced by marketplace integrators, saying: “Marketplace
integrators often face challenges such as managing
ever-evolving marketplace requirements and regulations,
which demand constant updates to stay compliant.
'"FQFSHNSL oWXY UFWYA”
JKKIJHYN[JQ” NX FSTYMJW XNLSNoHFS
WIVZNWJIX INXYNSHY XYWFYJLNJX FSI
localized solutions for diverse markets adds complexity, as it
involves tailoring operations to meet the unique needs of
various regions. Scaling operations without compromising
JKOHNJSH”A TW UWToYFGNQNY”™ NX F H
LWT\YM HFS XYWFNS WIJXTZWHJX FSI
data security and compliance is critical, as integrators

handle sensitive information across multiple platforms.”

5 FSI YMNWI

What Do E-Commerce
Brands Demand?

.S KTWIJHFXYNSL YMJ KZYZWJ TK HWTXZINGDW I QY TI WEXKRRMPMAII NBFY J HTRRJ)

<J FSY N H NEé¢omhekchl hrénNodddk Sentralided \nYakbgerent
of multi-channel operations, enabling them to
oversee their online presence across various
platforms. They also require real-time data
synchronization for inventory and pricing to ensure

NRMHRWEHUFWIFYKRJISNXISSHIN IWN YNVBIN W
Additionally, these brands look for insights to
TUYNRN_J XFQJX FSI
make data-driven decisions. Automation plays a
crucial role in this, streamlining processes and
reducing manual effort, which further enhances
TUIWFYNTSFQ JKoOHNJSH”
cross-border logistics and compliance are also
crucial for ensuring smooth international operations,
and personalized support is needed to navigate the
complexities of selling on multiple marketplaces.”

BNJQX +QTTWX FQXT RIJSYNTSJI YMFY
team, consisting of experts from over 40 different
nationalities, provides deep local market knowledge

\NYM L
BNJOQX +QTTWX FQXT FIIWIXXJII YMJ RT¥oAdRideR

TGFQ JJUJWYNXJ
B%vidé\’h faQohBkphdrt to

businesses at every stage of their marketplace
journey. Our in-house engineering and product
teams continually innovate to ensure our platform

meets the evolving needs of our clients.”
UF W Y Ao b

TUJWFYNTSX

Who is Niels Floors?

ANJQX +QTTWX NX YMJ ;NHJ
Development at ChannelEngine, a role that sits
at the intersection of e-commerce,

technology, sales, and strategic partnerships.
.S WIJHJSY "JFWX MJ MFX GJ
XIJYYNSL ZU FSI RFSFLNSL (
LQTGFQ 8FQJX FSI BFWYSJW
TUIJWFYNTSX NS *2*& &5&(
&Q\FAX \NYM F oSLJW TS YMJ
trends, Niels travels extensively to connect
with experts in various regions. His insights
STY TSQ”" NSpZJSHJ (MFSSJQ
but are also generously shared with his teams,
clients, and the broader market to ensure
informed, future-proof decisions. Whether
ATZ WJ QTTPNSL YT ZSIJWXY
trends or seeking to implement high-impact
strategies, Niels brings a wealth of knowledge
and experience to the table.
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GMG SELECTS CHANNELENGINE TO DRIVE MARKETPLAGBEIBXPACROSS MENA & SEA

ChannelEngine announces its collaboration with GM
a global well-being and retail conglomerate, to drive
2, X RFWPJYUQFHJ JJUFSXNTS H

GMG, a global retailer, manufacturer and distributor,
has established itself as a dominant force in the retai
industry, operating a robust portfolio that features
internationally recognized brands, such as Nike,
(TQZRGNF /TWIFS 9MJ 3TWYM +
Vans. By partnering with ChannelEngine, GMG
enhances its marketplace capabilities, leveraging the
UQFYKTWR X FI[FSHJI NSYJLWFY
optimize operations, expand brand visibility, and driv
XNLSNoOHFSY WJ[JSZJ LWT\YM

<NYM (MFSSJQ*SLNSJ X NSSTI[FY,
seamlessly integrate its world-class brand portfolio
NSYT QJFINSL RFWPJYUQFHJX
product data, inventory, orders, and pricing across
multiple online platforms. This integration will
empower GMG to maximize its reach, catering to the
rapidly growing e-commerce demand in the MENA
and SEA regions.

J

I~
o

a)

3NJQX +QTTWX ;5 TK 8YWFYJLNH )J[JQTUF
(MFSSJQ*SLNSJ HTRRJSYJI ,2, X ZSUFWHF
WILNTSFQ NSpzZJSHJ RFPJ YMJR FS NIJFQ
» ChannelEngine. By combining their expertise in retail with our
cutting-edge marketplace technology, we are unlocking
HiWmeXse pbtehfial Fob drddvitfand innovation in the MENA and
8*& J HTRRIJWHJ JHTXAXYJRX 9TLJYMJIW
stage for a transformative digital expansion.”

\

ITSEYMFS +QJSIJW ;NHJ 5WJXNIJSY )NLN
shared: “At GMG, we focus on driving digital innovation and
FRHJUBSIRMNGIWIZAMS 1) ASRRIWHJ KTTYUWNSY L
ChannelEngine unlocks new opportunities to streamline
operations and expand our reach across leading marketplaces.
N BySautohtatvigprdedsses, ¥ptimizing product listings, and
centralizing order management, we can deliver a superior
online experience to customers worldwide. This collaboration

supports our %oal of transforming e-commerce into a

NIJWTEREWI LW TINRAQASLNSI KTW YMJI GZXN

K THe Narhefbip hyhlightd theSgkowing importance of
marketplaces in driving ecommerce growth across regions
\MJIJWJ INLNYFQ FITUYNTS NX XZWLNSL
scalable platform, GMG is well-equipped to capitalize on this
trend, ensuring its brands achieve greater visibility and reach
in an increasingly competitive online retail environment.

<N
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A GLOBAL PARTNER FOR GROWTH IN MARKETPLACES: PODEAN

A global partner
for growth In
marketplaces:
Podean

5TIJFS NX F RFWPJYUQFHJ
serving in over 30 countries. The brand name

5TIJFS NX IJWN[JI KWTR Y

FSYNUTIJFS \MNHM RJFSX
opposite sides of the world." The company
promises its clients "global reach," "a unique
perspective on every customer relationship,”
and "growth in marketplaces." Adam
Woolcock, MENAT Managing Director of
5TIJFS XMFWJI YMJ GWFSI
<4T71)*+ * (422*7(*

"Our primary goal is to equip e-commerce
brands with innovative solutions."”

&IFR <TTQHTHP XYFYJI YMJ GWFSI X LTFQX FSI
WIHTLSN_JI FX YMJ 5WJRNJW 2FWPJYUQFHJ 2F
is to unlock growth for our clients across marketplaces. With our global
expertise and partnership-focused approach, we empower brands to
SFI[NLFYJ HTRUQJ] HMFQQJSLJX FSI XJN_J LWT!
strategic planning to execution, we offer end-to-end support,

collaborating closely with your team to ensure success.”

“Our vision is to transform the e-commerce landscape by providing
comprehensive services tailored to the evolving needs of businesses
around the globe,” Woolcock added. “Our primary goal is to equip
e-commerce brands with innovative solutions that enhance growth,
JKOHNJSH” FSI HZXYTRJIJW XFYNXKFHYNTS
for businesses striving to scale and thrive in the digital marketplace.”

<J |

Countries Served and Services
O ered by Podean

&IFR <TTQHTHP 2*3&9 2FSFLNSL )NWJHYTW TK
information on the countries served and the services the company
offers:

<NSSNSL &RF_TS X YTU LQTGFQ FLJSH”™ F\FWI N
LQTGFQ oWXY FLISHA \ANYM F KTTYUWNSY FHWT
FWJ XYWFYJLNHFQQ” QTHFYJI NS YMJ :8 :0 *:
2NIIQJ *FXY FSI 9AWPNA?J

We offer a full suite of services:

' Marketplace consulting: Our team will work with you to assess your
current operations and goals within the eCommerce space,
leveraging our expertise across multiple disciplines to craft a
tailored plan that optimizes your performance and positions you for
long-term success.

R F Webakexpansiang \We ¢eliver end-to-end solutions to help you
expand your business into new global markets through Amazon and

M J othepleading marketplaces, scaling sales quickly while fostering
yaustainapfegpwthrirseach new region.

’ Marketplace media: We combine cutting-edge tools and tech with a
team of experts to deliver exceptional results for brands across
RFWPJYUQFHJIX 4ZW UWTUWNJIJYFWA"N XTQZYNT
integrates non-media signals—such as out-of-stock data, low stock

X *eyqiwicg,\crmmges, and merchandising tactics—to inform and

optimize media strategy for maximum impact.
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A GLOBAL PARTNER FOR GROWTH IN MARKETPLACES: PODEAN

' Retail operations: We quickly and seamlessly launch your
products, optimizing and managing listings to drive maximum
sales—without placing additional strain on your internal resources.

"(TSYJSY HWJIFYN[J +WTR 5)5X FSI & HTSYJSY YT GWFSI XYTWJX
banners, and product videos, we craft compelling, scalable content
that attracts shoppers and sets your brand apart. As leaders in
best-in-class creative, we ensure every asset drives engagement
and lays a strong foundation for optimal media performance.

"8THNFQ HTRRIJWHJ 9MWTZLM TZW IN[J(WFKY IN[NXNTS \J QFZSHM FSI
scale leading brands on platforms like TikTok Shop, using content,
FKoOQNFYJ WIJYFNQ FSI QN[JXYWJFR XYWFYJLNJX

"JFYF FSFQAYNHX FSI NSXNLMYX 4ZW YJFR TK IFYF XHNJSYNXYX FSI 861
experts specialize in enhancing advertising measurement by
providing customizable reporting and building robust models that
RFINRN_J YMJ [FQZJ TK oWXY UFWY” UFWYSJW FSI IFYF NSHQZINSL
Amazon Marketing Cloud.

Podean’s Goals in the
Middle East and Turkiye

Establish a robust presence and forge partnerships with
local businesses.

1I[JWFLJ TZW JJUIJWYNXJ YT IWN[J Y
TK YMJ WILNTS X J HTRRIJWHJ QFSIX

Create strategic alliances with local e-commerce
platforms and retailers.

Develop localized solutions that resonate with Middle
Eastern consumer preferences.

.S[IXY NS QTHFQ YFQJSY YT GTTXY

"MENA is undergoing a dynamic
digital transformation."

Adam Woolcock also shared insights on the development of

marketplaces in the MENA region:“The MENA region is witnessing a

dynamic digital transformation fueled by high internet penetration, a

youthful, tech-savvy demographic, and governmental support. We

KTWJXJJ XNLSNoHFSY LWT\YM NS TSQNSJ WIJYFNQ \NYM RFWPJYUQFHJIX
becoming central hubs connecting diverse products and services to

HTSXZRJIJWX 9T MFWSJXX YMNX LWT\YM YMJWJ X F SJJI YT JSMFSHJ
logistics, payment systems, and regulatory environments.”




A GLOBAL PARTNER FOR GROWTH IN MARKETPLACES: PODEAN

"We o er customized
solutions to stand out
in the competition."

Woolcock made the following
statement about the competitive
landscape in the industry: “The
e-commerce sector is intensely
competitive, where success hinges
on innovation, customer experience,
and operational effectiveness.
5TIJFS XYFSIX TZY G*
advanced technology with
personalized service, focusing on
long-term client relationships,
understanding unique needs, and
delivering customized solutions that
drive success.”

5QJSINSL

"Signi cant transformations are expected
in marketplaces due to technology and
consumer expectations."

5TIJFS 2*3&9 2FSFLNSL )NWJHYTW &IFR <TTQHTHP F
UWIINHYNTSX KTW YMJ NSIZXYW” NS -J JRUMF X
transiormations are expected in Amazon and other marketplaces due to
YIHMSTQTLA FSI HTSXZRJW JJUJHYFYNTSX &. FSI |
personalize shopping, optimize logistics, and predict consumer behavior more
accurately. Blockchain technology will enhance transaction security and
UWTIZHY FZYMJISYNHNY” &RF_TS X QTLNXYNHX \NQ
[IJQN[IJWA™ FSI FZYTSTRTZX [JMNHQJX XJYYNSL SJ\ >
will be an increase in niche marketplaces or specialized sections within

&RF_TS HFYJWNSL YT XUJHNoH HTSXZRJW NSYJWJ,
priority, with initiatives aimed at reducing environmental impact.”

Woolcock continued: “Regulatory frameworks will adapt to these changes,

focusing on data privacy, seller rights, and consumer protection.

Cross-platform integration will facilitate seamless buying experiences across
different marketplaces. Voice and visual search capabilities will become more
WJoSJI NRUFHYNSL MT\ UWTIZHYX FWJ RFWPJYJI F
Reality will allow consumers to virtually try products, reshaping online
XMTUUNSL 5TIJFS 2FWPJYUQFHJ 2FWPJYNSL FNRX
trends, ensuring clients are at the forefront of the marketplace evolution.”

Adam Woolcock added: “Agility is key in the fast-evolving e-commerce world.
Brands that adapt swiftly to consumer trends and technological shifts will
XZHHJJI .S[JXYNSL NS YFQJSY FSI KTXYJWNSL F H:
experimentation is also crucial.”
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Marcin Piekarczyk
Blends Physical and
Digital Retail Experiences

2FWHNS 5NJPFWH_"AP +TZSIJW TK 25 (TSXZQYNSL
Group, has over 16 years of experience managing major retail organizations acro
YMWJJ HTSYNSJSYX .S FIINYNTS YT QJFINSL \JQ(
RFSFLJI SZRIWTZX XYFWY ZUX YMFY MF[J GJHTRJ
2FWHNS 5NJPFWH_"P \FX KJFYZWJI NS <471)*+ * (

"Our B2B Approach
Focuses on Collaboration”

2FWHNS 5NJPFWH_~P XMFWJI NSXNLMYX FGTZY M
recent venture involved the establishment and launof a 3,500 sg. m. phygital
concept store, which blends physical and digitata# experiences in a unique and
innovative way. What distinguishes this businessts product differentiation and
the exceptional overall retail experience. Ratheah competing with brands that
FWJ WIFINQ” FIFNQFGQJ GTYM TSQNSJ FSI TKpNS
of premium to luxury brands from around the worlakinging them to the UAE
RFWPJY (ZWWJSYQ” YMJ XYTWJ TKKIJWX F IN[JW

.S FQNLSRJSY \NYM J[TQ[

trends in the GCC, the in-store

experience is fully experiential.

We host events within the store,

FSI . FQTSL \NYM R”™ YJFF

the decision to open a specialty

coffee shop to enhance the

customer experience.

Additionally, store design and
F Adual fedchbffdising &8 RIWHJ FY
SS dynamic, ensuring that every
P Litofiérs@ NeSiMsliplistad, G F Q G W
U Trfprebv&dekpbriedc & T, P J Y G
A22GFLONRFALBFNNSYMI IJXXJISH
SJI\ WIYFNQ

+ZWYMIWRTWI TzZW ' ' FU
is centered on collaboration. We
work closely with our brand

N Xpa@ries JaXowirgtBeynadn J
merchandise their products with
the support of my team, activate
and launch new collections, and
actively contribute to the
sucte$s[af ol KudIMBsEWIRisy JQ~ H Z
HWIFYJX F RZYZFQQ™ GJS
XJ IPTRWIBRIIE KKWTEIW M

25 (TS

J

more than 60 countries.

"( XYFPIMTQIJIJWX
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MARCIN PIEKARCZYK BLENDS PHYSICAL AND DIGITAL REFBRIENCES!

"In E-Commerce and Retall,
Critical Elements Are Customer,
Experience, and Data"

<MJS FXPJI FGTZY MNX FHYN[NYNJX
WIXUTSIJI . FUUWTFHM XZHM VZJXY
fundamentals. While many organizations focus on atige
solutions and trending ideas, it is essential to illia solid
KTZSIFYNTS oWXY .S YMJ HTSYJ]Y T
critical pillars are customer, experience, and datall of

which must be integral components of any digitalrategy.

eCustomer: 9TIFA X HZXYTRJWX FWJ NSH
loyal, and more price-sensitive due to the broader
competition and easier access to global brands. Despite a
modest 4.6% growth in retail within the GCC, consumers
FWJ RTWJ HFZYNTZX NS YMJNW UZW
remains the key to long-term success. Effective CRM
campaigns are crucial for maintaining customer loyalty and
ensuring a strong, ongoing relationship. Ultimately, the
customer is king.

*Experience:The customer experience is another
foundational element. Consumers today expect more than
just products—they seek an engaging, memorable
experience with brands. This is especially important in the

,(C \MIJWJ XMTUUNSL RFQQX HTSYNSE
role in shaping consumer behavior. To succeed, brands
must implement a fully omnichannel strategy that ensures
a seamless, experiential retail environment. There is a
considerable opportunity here, as e-commerce penetration
in the GCC remains relatively low—typically in the single
digits—well below global averages.

*Data: The importance of data cannot be overstated. While
RZHM NX XFNI FGTZY &. FSI IFYF RT
still fail to effectively harness the wealth of data they
collect.

.S R UWJ[NTZX WTQJX . MFI YMJ TU
consolidation projects, aggregating insights froml aétail
touchpoints across multiple brands and sales charlseThis
experience allowed me to educate senior leadershiphow
to strategically leverage data. When understood amskd
correctly, data is a goldmine that can provide itwable
insights and drive informed decision-making.”

"Many Companies in Dubai
Still Rely on Traditional
IVRs and Chatbots"

Discussing the developments in the
e-commerce ecosystem in Dubai, Marcin
ABNJPFWH_ AP XMFWJI YMJ KTQQT\N

9MJ RTXY XNLSNOHFSY IJ[JQTURJ.
NSIZXYW? YTIFA NX ZSITZGYJIQ" &
SYJQQNLJISHJ &. \MNHM RFS”™ H-
STV XYWN[NSL YT NSHTWUTWFYJ
potential to be a true game changer, provided it

NX FUUQNJI XYWFYJLNHFQQ”" .S ).
companies still rely on outdated systems such

FX YWFINYNTSFQ .;7X FSI HMFYGT
often poorly managed and result in a subpar
HZXYTRJW JJUJWNJSHJ & XNRUQJ
1o creaie intelligent customer service agerits

HTZQI XNLSNoHFSYQ”" JSMFSHJ YM
experience.

MF[J GJJS HTQQFGTWFYNSL \NYM
Asia that has developed a Minimum Viable
BWTIZHY 2;5 KTW YMNX [JW” UZW

MFI YMJ TUUTWYZSNY”™ YT JSLFL.
YIJHMSTQTL”A FSI . FR HTS0IJSY NY
revolutionize the industry.&. \NQQ MF[J F \NIJ
range of agpiications, spannirig across
TUIJWFYNTSX KZQoQQRJSY RFWP.

<MNQJ \J FWJ XYNQQ NS YMJ JFWQC
adoption, there is a common misconception

YMFY &. NX XNRUQ”" FS J]JYJSXNTS
FQLTWNYMRX YMFY MF[J GJJS NS .
WIFQNY” &. TKKIWX KFW RTWJ FI
enabling companies to automate, personalize,

anid optimize operations in ways that were

previously unimaginable."
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MARCIN PIEKARCZYK BLENDS PHYSICAL AND DIGITAL REFBRIENCES!

"It is Crucial to View the
Retail Experience as an
Enjoyable Opportunity"

S5NIJPFWH_"P FQXT RFIJ Y
observations about retail and
e-commerce: "To address this question
directly, the key to success in retail is
ensuring that you offer the right product

at the right price, coupled with a seamless

and straightforward customer journey
that eliminates the potential for errors,
confusion, or second-guessing.

Beyond this, it is essential to view the
retail experience as an opportunity for
enjoyment. Customers today seek more
than just a transaction—they want an
engaging and enjoyable experience while
XMTUUNSL +ZWYMJIJWRTW,

process should not end with the exchange

TK RTSJ” FSI UWTIZHY
nurture customer relationships, provide
exceptional service, and ensure that
customers feel valued, encouraging them
to return.

Y

While many may expect me to highlight
GZ_ \TWIX XZHM FX &.

is that these technologies are tools to
serve the larger purpose of enhancing
customer experience and optimizing
TWLFSN_FYNTSFQ UWToY
the fundamentals that drive success, with
technology playing a supporting role in

i

D

D

achieving these objectives.”

"It is Fascinating to Witness How
E-Commerce Trends Transition
Across Markets"

MSSITQWTWNISELIFI TK * (TRRIWHJ FSI 25 (TSXZQYNSL

5NIJPFWH_"P HTSHQZIJI

Y NX JXXJISYNFQ YT GZNQI F\JIQQ WTZSI1JI YIJFR
stable organization, is able to think with the atyiland innovation of a
XYFWY ZU .S R RTXY WJHJSY UWTOJHY
exceptionally talented team that worked collaboradily to ensure the
success of the business.

. \FX KTV

Y NX UFWYNHZQFWQ" KFXHNSFYNSL YT TGXJWI[J |
GJY\JJS RFWPJYX 9MWTZLMTZY RN HFWJIW . MF[J
across three continents, gaining experience in bdilghly developed

markets and emerging economies. My roles have rash®m hands-on

positions to strategic leadership, which has shaped/ approach to talent
FHVZNXNYNTS . XJJP NSIN[NIZFQX \MT UTXXJXX Y

Jlevelwhileialsa\hpwing-tixesforesight to step baakd think strategically.

WY RY R FOFRTNS YMJ UWTHIXX TK YWFSXNYNT!
XTTS GJ FIFNQFGQJ KTW SJ\ UWTOJHYX NS YMJ ,((
free to reach out if you are interested in collalading on retail projects.”

Who is Marcin Piekarczyk?

With over 16 years of experience managing largearebrganizations
across three continents, Marcin has developed ayeo track record
of success. He has led well-established global bdarsuch as
IFHTXYJ 9MJ 'TI» 8MTU 1JLT FSI 2TYMJ
XYFWY ZUX YMFY MF[J LWT\S NSYT UWTo

Marcin is highly skilled in driving digital transfoation, with

extensive expertise in transitioning businesses frotraditional retail
RTIJQX YT KZQQ” NSYJLWFYJI MAGWNI TR
understanding of the evolving retail landscape eneb him to

navigate complex challenges and achieve sustainapgtewth.

As an industry expert, business consultant, and kete speaker,
Marcin is passionate about fostering innovation aidplementing
forward-thinking strategies that position businesseas leaders in
their respective markets. He is committed to suppimg companies
in their digital and retail journeys, offering taited solutions through

GTYM KZQQ YNRJ JSLFLJRJSYX FSI MNX H
Marcin is always open to collaborating with busises worldwide to
drive transformation and long-term success.
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ECAG IS BUILDING A STRONG E-COMMERCE COMMUNIT YEDRG | A

eCAG iIs bui

a strong e-commerce
community in Georgia

I9IMJ J(TRRIWHJ &XXTHNFYNTS ,JTW

MJI NS \NYM Y
[J[JQTURJSY TK J

primary goal is to create a strong digital economy by
bringing together businesses, professionals, and stakehol-
ders in the e-commerce ecosystem. Chairman of eCAG,
;QFINRJIW OFSIJQFPN

(* 2&,&7.3*

g eCAG'’s missionThe goal is to support
businesses, advocate for fair regulations, and
provide education and resources to help local

businesses succeed in the digital space.

eCAG'’s visionOur goal is to make Georgia the

leading e-commerce hub in the region,

connecting local and global markets, while making
innovation, inclusivity, and sustainability the core
elements of our efforts. Through initiatives such

as the "TrustMark project,” "eCommerce Academy,
and "eCommerce Day," we are building a stronger
and more connected e-commerce community.

MJ FNR TK UWTRT
HTRRIJWHJ NS ,JT

\FX F LZIXY T

“We are focused on establishing strong interaction with Europe”

Chairman of eCAG, Vladimef
N SBurofpddnimarkets, enabling them to access new custers and opportunities.

OFSIJQFPN TZYQ
FXXTHNFYNTS X L
Europe as follows:

“The eCAG has a clear focus
on engaging with Europe as
UFWY TK ,JTWLNF
direction toward EU
integration. Our objectives in
Europe are rooted in
expanding the opportunities
for Georgian businesses and
fostering international
HTQQFGTWFYNTS
key objectives are:

**JUFSINSL ,JTWLNF X LQTGFQ KTTYUWNSY <J FNR YT HT

TFQX NS
. TRTYNSL HTQQFGTWFYNTS <J FWJ GZNQINSL UFWYSJ

companies to share knowledge, exchange best praeticand foster cross-border
e-commerce.

-AQVQ 'Eq(f‘?r El\llnﬁpean integration: Georgia istbe path to European Union

X . L ! ) . .

integration, and we support aligning local e-comnuer practices and regulations with
EU standards to ensure a smooth transition.

«Creating exposure for Georgian businesses: Throirgarnational events like the
E-Commerce Berlin Expo, we help local businessesvetase their products and
services to global audiences.

Ofar warii Elopdlig Mdout positioning Georgiadrusted and competitive player in the
global e-commerce ecosystem while empowering busgses to scale beyond borders.”




ECAG IS BUILDING A STRONG E-COMMERCE COMMUNIT YEDRG | A

"The e-commerce market in
dollars in 2024"

OFSIJQFPN FQXT XMFWJI G
and current statistics about the
e-commerce ecosystem in Georgia:

“The e-commerce sector in Georgia is
witnessing robust growth, driven by digital
transformation and changing consumer
GIJMF[NTW -JWJ X FS T[JW
state of the ecosystem:

Georgia surpassed 500 million

** HTRRIJWHJ [TQZRJ 9MJ JXYNRFYJI FSSZF

FXRANFHWNS XK TXYNR BYNS SJTWLNF JJHJJIX RNQQNTS
online transactions in retail, services, and didifaroducts.

*e* HTRRIJWHJ UJSIJYWFYNTS &UUWT]INRFYJQ"
actively shop online, with this number steadilying due to improved
internet access and digital literacy.

[ Nﬁr\mqqurp\mrh rq_pzw -famymerce sector has groatran average
SSZFQ WFYJ TK T[IW YMJ UFXY o[J "JFWX

observed during the pandemic.

c0JN IWN[IWX ,WTANSL FITUYNTS TK INLNYFQ UF
smartphone penetration, and a surge in cross-bordgnopping are
fueling the sector.

»Challenges: While e-commerce is expanding, barrisegh as logistical
infrastructure, trust in online platforms, and aligment with
international standards remain areas for improvemin

,WJTWLNF X J HTRRIWHJI JHTXAXYJR NX TS FS ZU\|
XNLSNOoHFSY UTYJSYNFQ YT GIJHTRJ F WIJLNTSFC

“WORLDEF is a leading platform that brings
together global e-commerce stakeholders”

(MFNWRFS TK J(&, ;QFINRJW OFSIJQFPN QFX
HTQQFGTWFYNTS GJY\JJS J(&, FSI <471)*+ 4
<471)*+ MFX GJJS F HTWSJWXYTSJ NS KTXYJW
NSYT YMJ LQTGFQ J HTRRJIJWHJ JHTXAXYJR </
leading platform for connecting global e-commerceaakeholders

has been instrumental in creating opportunities f@eorgian

businesses to engage with Turkish and internatiomahrkets.

IMWTZLM TZW HTQQFGTWFYNTS <471)*+ MFX
insights into global e-commerce trends, strategiesnd best

practices, which have been shared with our membéosenhance

YMINW HTRUJYNYNI[JSJIXX <471)*+ X J[JSYX M
Georgian businesses to connect with Turkish andeirmtational

leaders, investors, and potential partners. Thesenoections are

crucial for fostering cross-border collaborationsral scaling
GZXNSJIXXJIX LQTGFQQ"A '""\TWPNSL \NYM <47
inspire and empower Georgian businesses to adoplil standards

and innovations, further advancing the local e-conarce

JHTXAXYJR <J 1JJUQ” [FQZJ TZW UFWYSJWXM
FOQNLSX \NYM TZW RNXXNTS YT HTSSJHY ,JTW
community with global opportunities and resources.”
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PROFESSIONAL SOLUTION FOR PAYMENT DECLINES INMERCH: BOUNCE

" Purpose:Solve the problem of failed
legitimate payments by turning card
declines into successful
transactions, ultimately helping
businesses recover lost revenue.

" Mission: . RUWT[J UFA"RJSYX
experience and create a seamless
journey with no obstacles through
advanced machine learning
technology .

’ Vision: Help businesses maximize
their payments processes by
creating a journey that is optimized
to their and their customers needs.

<J KTHZX TS :8 (FSFIF FSI :C
TUIWFYJ TS 3& FSI :0 *:

Professional Solution for
Payment Declines in
E-Commerce:

The payment recovery solution Bounce integrates seamlessly with any platform

to recover declined payments. By turning failed transactions into successful

ones, the platform leverages machine learning technology to address card

IJHQNSJ NXXZJX 4UYNRN_NSL UFARJSY UWTHJIXXJX YT RJJY XUJHNoH SJJIX
NX YMJ TSQ” XTQZYNTS YMFY UWTYJHYX WJ[JSZJ pT\ NS WIFQ YNRJ

'"TZSHJ (T +TZSIJW FSI (*4 'FYTW 8ZYYTS XMFWJI NSXNLMYX FGTZY YMJ HTRLU
goals, mission, and vision: “Bounce is a payment recovery solution that turns

hidden losses into absolute wins. Bounce is the only solution that gets your

declined deals through and saves your customers experience and your revenue

directly, in real time and without relying on customer action or on complicated

XJIJVZISHJIX 4ZW &. UT\JWJI YIHMSTQTLA \TWPX \NYM FS® GNQQNSL TW XZGX
platform of your choice and wins back your deals.
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PROFESSIONAL SOLUTION FOR PAYMENT DECLINES INMERCH: BOUNCE

Machine Learning-Powered
Transaction Recovery
Approach: Absolute

When asked, “What services do you offer to

e-commerce brands?”, Sutton stated: “We offer
payment recovery for checkout, free trials, and
XZGXHWNUYNTS YWFSXFHYNTSX
agent for payment cost optimization.”

Bator Sutton explained the challenges faced in
e-commerce payments as follows: “Smooth
conversions and checkout experience will be a main
KTHZX KTW J HTRRJWHJ NS LJS\
UFA"RJSYX +FNQJI YWFSXFHYNT
HWNYNHFQ HMFQQJSLJ YT YMJ
JJUIWNJISHJ HTXYNSL GZXNSJIX

“The only solution that resolves
failed payments”

.S WIXUTSXJ YT YMJ VZIXYNTS

ATZ KWTR XNRNQFW UQFYKTWRX
“Bounce is the only solution that solves failed
UFARJSYX \NYMNS YMJ RIWHMFSY
pT\

PJIJUX "TZW HZXYTRJIJWX FSI
seamless experience with no interventions or
additional entities. Maintaining high recovery rate

with Bounce Absolute - you have full guarantee over
the impact Bounce can generate. We are a team of
JEYF FSI *SL J]JJHZYN[JX J] 5F~*5
YMFY NIJSYNoJI KENQJI UF*RJSYX
with no good solutions that are relevant for
e-commerce companies.”

and customer loyalty. When transactions fail due to
JJUNWJI HFWIX NSXZKOHNJSY K
merchants often lack effective recovery mechanisms
YT XFQ[FLJ YMJIXJ XFQJX 9WFIN
are typically manual, delayed, or non-existent,
leading to permanent loss of sales opportunities,
lower order value and frustrated customers who may
SJ[IJW WIYZWS 9MJIXJ IJHQNSJI
represent lost immediate sales - they can damage
customer relationships and result in higher custome
FHVZNXNYNTS HTXYX FX GZXNS
customers to replace those who abandoned their
purchases.”

YNTSFQ WJIHT[JWA \TWPpT\X

YWFSXFHYNTSX ITS Y OZXY

JXXJIX SJJI YT oS|I SJ\

8ZYYTS FIIJI '"TZSHJ X &GXTQZ
this challenge head-on with its real-time

21 UT\OJWJI FUUWTFHM YT YWFS
UQFYKTWR HFS NIJSYNK”A FSI W
checkout conversions by analyzing thousands of
features in real-time to identify good users who wee
falsely declined. Another thing that sets Absolute
FUFWY NX NYX ZSNVZJ _JWT WN
no platform fee, and they offer a 100% guarantee on
every transaction we approve. This means merchan
can achieve immediate revenue uplift without any
ZUKWTSY NS[JXYRJSY 9MJ 21 X
seamlessly with existing payment gateways and
provides a detailed dashboard that tracks recovered
deals and revenue uplift, allowing businesses to
guantify the impact on their bottom line. Merchants

YJ XTQZYNTS YFHPQJX

XFHYNTS WJHT[JW”~ 9MJ
JHT[JW ZU YT TK QTXY

x PLEARQIESIRr 3N/ Engagement,
Payments & Growth

s
,JS ? YMJ RFWPJY \NYM F XYFLLIJWNSL

T @veNBoth iNS el er¥\ofF Spdify personalizatiand
&RF_TS XUJJI JJUJHYFYNTSX ,JS ? NX STY
we consume content but also how we do business.sThi
exclusive webinar shares breakthrough strategies baw to
\NS T[IJW ,JS ? KTHZXNSL TS INKKJWJSY U

have seen revenue increases of up to 5% through OTZWSJ» NSHQZINSL NSXNLMYX TS TUYNR
recovered transactions that would otherwise have
been declined.” MYYUX W\ GTZSHJZU NT LJS _ UFARJSY \J
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Vichren Bisset, CCO and Board Member of euShipm}ents

euShipmen
stands out
with over
800 deliven
methods

In Europe




EUSHIPMENTS STANDS OUT WITH OVER 800 DELIVERY DMEMHEBUROPE

euShipments offers premium logistics and cross-boeddelivery
XTQZYNTSX XUJHNOHFQQM IJXNLSJI KTW
simplifying cross-border e-commerce, the company pports

online merchants in growing within the European riats. With a
vision to become the essential logistics partnerrfe-commerce in
*ZWTUJ JZB8MNURJISYX XYWNI[JIX YT IJQN
J[IWA FXUJHY TK NYX XJW[NHJX .Y FNRKX
XZHM FX 7JYZWSX 2FSFLJRJSY (FXM TS
and logistics operations that enhance the onlinearsexperience.
We spoke with Vichren Bisset, CCO and Board Meuniber

o We=aUm 1 514ppaKt Gulf-be
online merchants in establ

[JW ?y!r Su SN P LS G5 REFRRIN K

ST[FYN[J XTQZYNTSX
)JQN[JW’\ 4) 7JKZSIX
'NXXJY FQXT XMFWJI YMJ HTRUFS”
regarding the Gulf region: “While our primary

JZBMNURJSYX FGTZY YMJ GWEFSI X XYT N’\focusisEurope,Weareopentoexpk)ring

“Our logistics and ful Iment nej
over 27 European countries”

Vichren Bisset shared the following regarding theuntries they
currently serve and their target markets: “Curreptlour
KZQOoOQQRJSY FSI QTLNXYNHX SJY\TWP
countries, enabling our clients to penetrate divers@éd dynamic
RFWPJYX <J TUIJWFYJ \NYM KZQoQQ
located across Europe and partner with 60+ last-mitouriers,
TKKIJWNSL YMJ NRUWJIXXNI[J T[IJW 1J
future, we aim to further strengthen our presence @®entral and
*EXYJWS *ZWTUJ (** \MNQJ JJUQTWNS

Western European markets.”

partnerships and expansion opportunities that

align with the needs of our over 1000 clients.

Also, we aim to support Gulf-based online

merchants in establishing and expanding their
eCommerce presence in Europe. Our tailored
KZQoQQRJISY FSI IJQN[JWAN XTQZYN
eCommerce businesses can meet the

expectations and preferences of European online

users and grow their market share effectively.”

The services euShip
0 ers to e-commerce

" Warehousing and inventory
management

' Cross-border deliveries with optimized
transit times via 60+ integrated carriers

"(FXM TS )JQN[IJW~A (4) X
daily payouts in multiple currencies and
YT IN[JWXJ GFSP oSYJH

" Returns management, including
automated pickup requests and locker
drop-offs

' Real-time tracking and customer
support

Vichren Bisset said, “Our services enable
online merchants to expand into new
markets, improve their operational
JKOHNJSH” FSI JSMFSHJ
experience. By taking care of logistics
complexities, we allow merchants to
focus on growing their businesses.”
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EUSHIPMENTS STANDS OUT WITH OVER 800 DELIVERY DMEMHEBUROPE

“We have strategically grown by acgancedWdinmeband log
companies in Europe”

Bisset stated, “Our team at euShipments.com is andynic
RN] TK J(TRRIJWHJ QTLNXYNHX JJUJ +NSFQQ” JZ8MNURJISYX ((4 FS
customer service professionals dedicated to delivieg Vichren Bisset said the following: “Our

tailored eCommerce solutions. We have built a codtwf HTQQFGTWFYNTS \NYM <471)*+
innovation and problem-solving, ensuring that wegwide useful in reaching new audiences and fostering
the right logistics services to meet the unique née of our connections within the global eCommerce
JJUFSIJI G FHVZNWNSL PJ" J(TRRJ
logistics companies across Europe. The combined
experience of euShipments.com and its acquired
HTRUFSNJX (WTFYNFS 5NHP 5FHP
8QT[FP 8\NXX 5TNSY )FYF J]JHJJIX
eCommerce logistics industry. This extensive expset
enables us enhancing our logistics network and ser/
offerings, providing client-centric custom solutionthat
meet the diverse needs of eCommerce businesses.”

provided us with valuable platform to share

insights, engage with eCommerce professionals,
and showcase our expertise. Together, we are
contributing to the growth of eCommerce by
promoting innovative logistics solutions and
supporting online merchants in achieving their
expansion goals. We look forward to strengthening
this partnership further.”
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Remo Giovanni Abbondandolo

General Manager, MENA at Checkout.co



INNOVATIVE AND SEAMLESS PAYMENT SOLUTIONS GLOBAIHGKOUT.COM

Innovative and Seamless Payment Solutions Globally:

Checkout.com offers innovative and seamless paymentutions

to businesses around the world. As a global paymealutions

provider, it focuses on payment performance, helgibusinesses

unlock their full potential. The company is on assion to equip
businesses with the technology and tools they netdsucceed in

an increasingly digital economy. Additionally, Ckeat.com

continues its efforts with a vision to build a wdrthat fosters

strong connections between businesses and customerg
JSXZWNSL F XJFRQJXX pT\ TK UFA"RJSYX <N
innovation, reliability, and performance, Checkaiins to lead the
UFARJSY NSIZXYW" G UWT[NINSL XTQZYNT S
modern business needs. Remo Giovanni Abbondandsémeral
2FSFLJW 2*3& FY (MJHPTZY HTR XUTPJ \NY
* (422*7(* FGTZY YMJ HTRUFS”A X LTFQX FSI

"We Are Committed to
Accelerating the Transition
to a Digital-First

Economy in the Gulf*

JIXHWNGNSL YMJ HTRUFS”A X LTFQX NS YMJ ,ZQK FSI
*ZWTUJ 7JRT ,NT[FSSN &GGTSIFSITQT XFNI .S YMJ
,ZQK \J FWJI 1JINHFYJI YT IWN[NSL YMJ WILNTS X XMNKY
YT\FWI F INLNYFQ oWXY JHTSTR” G” IJQN[JWNSL
localized payment solutions with global reach,

designed to enhance performance and meet

unique market requirements. Our focus includes

JRUTVIWNSL XJHYTWX QNPJ J HTRRIJWHJ o0oSYJHM
and digital wallets while promoting the adoption

TK &QYJIJWSFYN[J 5FA"RJSY 2JYMTIX &52X YT HFYJW
YT YMJ WILNTS X IN[JWXJ HZXYTRJW GFXJ '~
prioritizing payment performance, we help

businesses improve acceptance rates, reduce

friction, and maximize revenue."

7IJLFWINSL *ZWTUJ MJ FI1I1J1 .S *ZWTUJ TZW LTFQ
is to help enterprises scale across borders by

providing robust payment solutions that prioritize

performance, scalability, compliance, and

innovation. We aim to strengthen our partnerships

with merchants, equipping them with the tools

and insights to optimize payment processes,

GTTXY YWFSXFHYNTS JKOHNJSH” FSI ZSQTHP SJ\
revenue opportunities.”
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INNOVATIVE AND SEA

MLESS PAYMENT SOLUTIONS GLOBAIHGKOUT.COM

"Checkout.com is Not

Just a Payment Provider,
But a Performance Partner
for E-Commerce Sellers"

+TW J HTRRIJWHJ XJQQJW
more than a payment solutions provider

585 \J FWJ F UJWKTWRFS
said Remo Giovanni Abbondandolo. "We
help merchants increase revenue by
improving payment acceptance rates,
offering real-time data and insights, and
optimizing transaction processes. Our
relentless focus on payment performance
ensures that e-commerce businesses can
provide a smooth experience to their
customers while improving performance
FSI NSHWJFXNSL HTS[JWX
WILNTS FX \JQQ FX LQTG
partnerships with leading e-commerce
UQFAIWX MF[J WJIXZQYJI
reducing failed transactions and
increasing customer satisfaction. We also
empower e-commerce businesses to
expand beyond the region by providing a
ZSNoJlI UF"RJSYX UQFYKTYV
cross-border transactions with ease. Our
tailored solutions allow merchants to
cater to local payment preferences while
ensuring compliance with local

N

X

"The Global Digital Payment Sector Has
Rapidly Evolved"

Abbondandolo shared insights into the developmeritpmyment

systems in the MENA region, stating: "The globgitdl payment

landscape has witnessed remarkable growth over thast few years,

a(ng| they MMENAyegiop pas\eyolved even more rapittlyen by the

LWT\YM TK J HTRRIJWHJ o0SYJHM NSST[FYNTS

H figifal paymentg, Governments are prioritizing casebs initiatives,
XZHM FX 8FZIN &WFGNF X ;NXNTS
YT\FWI INLNYFQ UFARJSY X~AXYJRX
real-time payments is transforming the way business and
consumers interact."

\MNHM |
.S UFWFQC

"We Specialize in Serving Large-Scale
Enterprises”

N T%Ronq%]dqlwefpl?mg%‘what sets Checkout.com agdestn other
p

- Yers i-pmmarket: "Our differentiation lies @dur commitment to
yment performance, seamless integrations, and &ized

ti i iaJization in serving enteig® merchants. We
S %%&rﬁ&ﬁyﬁgfﬁn transaction acceptance rs, helping
GZXNSJIXXJIX RFINRN_J YMJINW WJ[JSZJ FY XHF
TKKIJWNSL RIWHMFSYX ZSUFWFQQJQJI pJINGN
YMINW XAXYIJRX JKOHNJSYQ”™ FSI JKKJHYN[JQA
JJ(LR/IJE\MYIW?—(gIé?JX(X ZX FUFWY .S 2*3& KTW J]FR
PST\QJILI FST QTHFQN_JI XTQZYNTSX YFENQTW
payment landscape. Beyond technology, we pride @lwss on our
hands-on partnership approach, ensuring that our temprise
merchants have the strategic support and resourcésey need to

Py

regulations."

grow and excel in competitive markets."

57



INNOVATIVE AND SEAMLESS PAYMENT SOLUTIONS GLOBAIHGKOUT.COM

"Checkout.com Team Consists of Over

2,000 Payment Experts Worldwide"

Remo Giovanni Abbondandolo shared that the

(MJHPTZY HTR YJFR HTRUWNXJX T[JW UFA*RJSY
JJUIWY X \TWQI\NIJ -J FQXT STYJI YMJ HTRUFS” X XYWTSL
UWJXJSHJ NS YMJ 2*3& WJILNTS &5&( *ZWTUJ FSI YMJ : 8

saying: "Our diverse team brings together a weadth
JJUIJWYNXJ NS YIHMSTQTL”A 0oSFSHJ
us to deliver innovative and localized solutions to
businesses worldwide. At Checkout.com, we offer a
dedicated white-glove service. We provide our ciemwith a
dedicated solutions engineer with deep knowledgetbéir
industry, allowing us to precisely understand whaey

want to accomplish.”

FSI'J HTRRIJWHJ JSFGQNSL

-J KZWYMIW FI1I1J1 .S YMJ 2*3& WILNTS \J MF[J F IJINHFYJI

team that understands the nuances of the local matkand

\TWPX HQTXJQM \ANYM RIWHMFSYX YT FIITWJXX YMIJNW XUJHNoH

needs. Our collaborative approach ensures that we a

FO\FAX FQNLSJI \NYM TZW RIWHMFSYX LTFQX FSI UWNTWNYNJX ~JY

focused on the long term. Our next-generation tecHogy
does not simply give businesses the ability to agte

UFARJSYX .Y XJFRQJXXQ" GWNSLX XTQZYNTSX XAXYJRX FSI

providers together for the long term."

"Payment Performance is at the
Heart of Everything We Do"

&GGTSIFSITQT JRUMFXN_JI (MJHPTZY
commitment to fostering the growth of digital

commerce in the region, stating: "Our collaboratiwrith
<471)*+ MFX GJJS F [FQZFGQJ UQFYKT
meaningful conversations about the future of

e-commerce and payments. Through our partnership,

\J [J MFI YMJ TUUTWYZSNY” YT JSLFLJ
leaders, share insights, and showcase our expertise i
IWN[NSL UF*RJSY NSST[FYNTS <471)*:
allowed us to connect with merchants and stakehotde
reinforcing our commitment to supporting the growtbf

digital commerce in the region."

+NSFQQ” MJ FII1JI &X \J QTTP FMJFI
remains focused on empowering businesses to thrive

YMJ J[TQ[NSL INLNYFQ JHTSTR” 5F~"R.
at the heart of everything we do, driving business

growth, customer engagement, and market expansion.

With this vision, we will continue to innovate,
HTQQFGTWFYJ FSI IJON[JW XTQZYNTS
possible in the world of payments.”
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MEDIAPOSTE HIT MAIL IS FOCUSING ON THREE COUNMNR2B35

The Bulgaria-based marketing and e-commerce agency Mediaposte |
Mail aims to expand its services across Central and Eastern Europe
(** .S NY UQFSX YT JJUFSI YT 9ZWPJ
Serbia, offering its comprehensive services in these countries. Since
LWTV\YM NS YMJ HTRUFS” XJJX LWJFY

Western Balkans region. Mediaposte Hit Mail Bulgaria Country Manager

-WNXYT 7FINHMJI[ XMFWJI YMJ HTRUFS”™ X
E-COMMERCE magazine.

Hristo Radichev said, “Our group has two brands in Bulgaria.
Mediaposte Hit Mail Bulgaria is a full-service marketing and
JHTRRJIJWHJ FLISH”N GFXJI NS 8ToF 'ZQLFW
TUIJWFYTW FSI HZXYTRJW XJW[NHJ UWT[NI
LWTZU 1F 5TXYJ NKFIJQJWNSN PZQQFSId

He also shared the following information regarding the question, “Wha
are your goals, mission, vision, and objectives in Europe?”; “We have
impressive range of services for ecommerce brands, including digital
marketing, email marketing, full serviced cross-border expansion,
TWIJWX KZQoQQRJISY FSI HFQQ HJSYJW 9
businesses get more sales, engage more customers, and achieve my
better, measurable results. The mission is to provide clients with fully
measurable and improved results for their marketing campaigns,
utilizing data-driven strategies and innovative approaches. The vision
focuses on building the most reliable marketing agency team in the
region, delivering superior return on investment for clients through
effective communication channels and top quality logistics
infrastructure. Our objectives include expanding our services across
(JSYWFQ FSI *FXYJWS *ZWTUJ (** NSHQZI
ecommerce merchants jump from their local market to others and
reduce time to market with at least 6 months.”

J

Hit

AO3TVWYM 2THIITSNE FSI

ts

JTVISYNES IXUIJHNFQQA NS YMJ
[ TFE X ANYM ~471)*-

x

NF 2JYWNHF NX F KZQo
viccarding iy theinformetion jeroyifled
Mediaposte Hit Mail Bulgaria Country
Manager Hristo Radichev, Mediaposte Hit
Mail Bulgaria currently serves more than 10
*> HTZSYWNJX .YX RTXY FHYN][J
'"ZQLFWNF 7TRFSNF 5TQFSI YM
7JUZGQNH FSI 8QT[FPNF +TW
HTRUFS” FNRX YT JJUFSI YT 9AW
Macedonia, and Serbia, offering the same

QRJSY
WJISHM

it comprehensive services. Regarding this,
armRadichev shared the following information:

“We see a great potential in the Western

M Batkanx r2giopNAMaariaFBashid andN LS J 1 YT |
ch-JW _JLT[NSF OTXT[T 2TSYJSJL\

2FHJITSNF FSI 8JWGNF
plenty of people having issues with online
orders from merchants abroad. The
transport is quite expensive, the timeframe

for delivery is very long, and there are

customs involved. Our team has worked hard

in the last 3 years to provide a good solution
NKSTWO AW NM I XY MMTFRQ@JISLMIBSE
start offering all these services to merchants
interested in the region.

\MJIWJ
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MEDIAPOSTE HIT MAIL IS FOCUSING ON THREE COUNMNR2B35

Radichev continued as follows; “We are also ready to help Turkish retaile
sell directly or via marketplaces to the EU. All this without the hassle of
establishing a local company, dealing with shipping companies, customs,
TW QFXY RNQJ IJQN[IJWA HTZWNJIJWX 9MJINIT
any way. All we need from them is just to give us their well structured ang
FHHZWFYJ UWTIZHYX IFYF 9MJS \J MJQU YM
channels, like ecommerce websites and marketplaces. The merchants ge
all the orders in one place through a convenient platform. Then they just
have to prepare the parcels and ship them. We take care of the rest,
including payments, customs, last mile delivery, returns management etc

Hristo Radichev stated that they currently do not have any goals in the G
region due to the long distance that needs to be covered. He also said,
“However, we offer an online platform that makes product information
management, logistics and customs clearance smooth and much easier.
This could be quite interesting for any company in the Gulf region dealing
with cross-border sales.

S

IS

Y MFE[J YT HMFSLJ YMJNW TUJ
Hristo Radichev said the following about

IR MG W TRV P F 8 W IS OWV NP 2

.t them are remarkable experts in their

0JQI 9MJ INLNYFQ YJFR NX R
6-digits monthly budgets across 10+

countries in Europe. The cross-border

team has helped many e-retailers grow

LIf big much faster than expected in new

HTZSYWNJX 9MJ TWIJWX KZQ
has processed millions of parcels in the

last few years. All of them are focused,
enthusiastic, and practical people. They

are ready to share their know-how to

our ecommerce customers in order to

help them avoid common mistakes,

scale up their sales, and save both time

and money during their business

expansion.”

+NSFQCG” TFINHMII RFIJ YMJ
assessrient ebout the coileboration

\NYM <471)*+ <J HTQQFGTWF
<ATL)*+ XNSHU \MJ3S \J [N
YMI JIISY NS XYFSGZQ KTW
The team is really amezing, heiping us

not only to set up properly our expo

stand, but to maet new patentiel clients

ard peartners froiri cifferen: countries.

The growth of the event is truly
WIRFWPFGQJ NS YMJ QFXY K.
TSQMN CSHTZWFLY <471)*+ YT
bigger and to keep being a top

benchmark for all ecommerce-related

forums worldwide.”

61



END-TO-END TRADE FACILITATION IN CROSS-BORDER MERCM: STELCORE

End-to-end trade facilitation in cross-border

e-commerce.

Stelcore enables brands to engage in global trade with full
transparency and ownership by partnering with them. Currently

operating in over 16 countries, Stelcore provides comprehensive

end-to-end trade facilitation services. These services include listing
GWFSIX TS IJXYNSFYNTS RFWPJYUQFHJX
) ( )NWIHY YT (TSXZRJIJW V\VJIGXNYJIX

complexities of registration, regulatory compliance, and other
operational challenges in target markets, as Stelcore manages

these processes seamlessly. This allows brands to focus solely on

scaling their business and increasing sales.

SBUJFPNSL YT <471)*+ * (422*7(*

emphasized that the company differentiates itself by offering a

comprehensive trade facilitation ecosystem across 16+ countries.
He stated, "While competitors often provide fragmented solutions,

Stelcore offers an integrated approach that enables brands to
expand into global markets without complexity."

Who is Viswanath S?

Viswanath S described his career with the following words:
MF[J J]JYJSXN[J JJUJWNJSHJ NS YM

J. HTRRIWHJ XJHYTWX c

ANIEWX \MJ

TUUTWYZSNY” YT QJFI YWFSXKTWRF
3FRXMN YMJ GNLLJXY JHTRRJWHJ U

2 - &1XMFA*F YMJ QFWLJIXY WJYFN(Q

HZRZQFYN[JQ” . MF[J XUJSY YMJ WN

has focused on building cross-border marketplace, growth
and strategy, scaling private label businesses, product
development, retail operations, developing streamlined
operational frameworks for major platforms in the region to
SFRJ F KJ\' . RF (MFWYJWJI &HHTZS

.SYJWSFQ &ZINYTW FSI

[J FOQXT GJ

mentoring and investing in startups across various
industries, fueling my passion for growth and innovation.”

IWF

8YJQHT

Why Stelcore stands out?

" Transparency and ownership Unlike
other players, Stelcore partners with
brands to provide complete transparency
and control over operations, allowing
GZXNSJIXXJIX YT XHFQJ HT

End-to-end services: +WTR GJNSL
.RUTWYJW TW 8JQQJIJW TS
HTRUQNFSHJ 51 QTLNXY
) ( \JGXNYJ RFSFLJRJSY
reconciliation, Stelcore ensures a
smooth, hassle-free expansion process.

Strategic focus on D2C growth:. S
addition to marketplace listings, Stelcore
JRUT\JWX GWFSIX YT GZN
presence, an often-neglected yet critical
growth driver.

Local expertise with global reach:
Stelcore combines its deep
understanding of local regulations,
customer behavior, and operational
nuances with a global footprint, giving
brands a competitive edge.

Stelcore provides end-to-end
support to brands globall

Viswanath S shared the following insights regar-

ding the services they offer to global e-commerce

brands: “Stelcore, with its long-standing expertise

in the industry, has been providing a complete

suite of comprehensive cress border and local

trade enabliing services, helping numerous brands

end selizrs succeec in the global markets. Stelco-

re leverages years of experience to oifer

JSi YT JS1 GWFSI XZUUTWY NSHQZ
TIHTWI 8JQQJIW 2IJWHMFSY TS 7JH-
7IQFYNTSXMNU 2FSFLJRJSY 51 1T
Warehousing, custom platforms, and payment
reconciliation. These services enable brands to

reach customers in 14+ global markets, driving
XZXYFNSFGQJ LWTIYM ) ( )NWJIHY
serves as an additional sales channel that comp-
QJRISYX F GWFSI X JINXYNSL XFQJ
offering an extra layer of support to enhance

long-term, sustainable brand growth.”




SHORT NEWS FROM THE E-COMMERCE WORLD

SHORT NEWS FR

E-commerce Volume in Turkiye
Reaches $78 Billion

9AWPNAJ X 2NSNXYJIJW TK 9WFI
FSSTZSHJI IFYF TS 9AWPN~J X
[TQZRJ KTW '"TQFY XYFYJI
[TQZRJ \MNHM \FX GNQONT
WIFHMJI YWNQQNTS QNWF
HTWWIJIXUTSIX YT GNQQNTS
WFYJ T[JW YMJ UFXY KTZW ~J}
FLT YMJ J HTRRJWHJ [TQZRJ
billion. The share of total e-commerce in overall
YWFIJ FOQXT NSHWJFXJI KWTR
NS

UAE’s First E-Commerce Market
Map Launched

UAE-based WEE Marketplace, in collaboration
\ANYM YMJ FSFQAYNHX oWR )FY|
NSYWTIZHJI YMJ oWXY J HTRR
the MENA region. Designed for sellers, analysts,
and all e-commerce professionals, this project
UWT[NIIX [FQZFGQJ NSXNLMY
marketplace. The interactive map is freely
accessible via a link, requiring no registration or

OM THE E-COMMERCE WC

DHL eCommerce Enters Saudi
Arabian Market

ITLNXYNHX NX F PJ» LWT\YM UNQQFW TK 8FZ
WFUNI JJUFSXNTS FSYNHNUFYJI )-1 J(TRRJW
capitalize on the anticipated double-digit growth rate in Saudi
&WFGNF X UFWHJQ RFWPJY

J SRJIJW 'TQFY
J HTRRJIJWHJ
9MJ J HTRRJIJWHJ
S QNWF NS MF X
GM YMJ JSI TK 9MN X

EvmopeaeRadianventyipproves VAT Reform

:;/VZ(XM#V?-E%/\%TGIE&/5A|1J\|/:V\8§FRJSY MFX FUUWTI[JI F
Fl kNJLZQFYNTSX ZSIJW \MNHM TSQNS.

resp(wgble for AT pf\)LrFQA{;[s if their sales partners fail to comply.
The reform is aimed at combating unfair competition and

FITWIXXNSL ;&9 KWFZI 5TQNHARFPJWX NS 'W
businesses will save billions of euros in costs due to this overhaul.

Europe Hosts Headquarters of 95 Out

of the World’s 250 Largest
FEoNHMerc® ©ompanies!
JWHJ RFWPJY RFU KTW

*ZWTUJ NX MTRJ YT YMJ MJFIVZFWYJWX TK

J HTRRIJWHJ LNFSYX &RTSL YMJ QFWLJIXY
X S8YVX YQTGEROQNINLMWMHO YMINW MIFIVZFWYJ\
XZWUFXXJX YMJ YTYFQ SZRGJW NS YMJ &RJV
exceeds that of Asia. Within Europe, Germany leads the way as the

additional steps.

country with the highest number of e-commerce headquarters.
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TikTok Shop welcomes merchants
In Germany, France, and Italy

TikTok is boosting its European ecommerce operations.
+WTR ST\ TS RIJWHMFSYX HFS WJL
YMWTZLM 9NPO9TP 8MTU NS ,JWRFS
of the social media platform in these countries will soon
be able to place orders.

China’s E-Commerce Market Leads
Globally for 12 Consecutive Years

(MNSF X J HTRRJWHJ WJYFNQ RFWH
NS WINSKTWHNSL NYX LQTGFQ| Q
YMJ YM HTSXJHZYN[J "JFW YMJ HT
YMJ \TWQI X QFWLJIXY J HTRRJIJWHJ
* (TRRIJWHJ (TSKJWJSHJ MJQI NS 'J
(MNSF X J HTRRJWHJ UJWKTWRFSH
IJ[JQTURJSY YWJSIX FSI TZYQNSJI
&HHTWINSL YT YMJ 2NSNXYWA TK (
WIJYFNQ XFQJX WJIJFHMJI YWNQQ
YWNQQNTS NS 9MJIXJ oLZWJIX
YMJ \TWQI X QFWLJIXY TSQNSJ WJY
consecutive year.

UAE Warehouse Rents Expected to
Rise by Up to 10%

<FWIMTZXJ WJSYX NS YMJ :SNYJI &
UWTOJHYJI YT NSHWJFXJ G~ ZU YT
rising demand from e-commerce and multinational
corporations, low vacancy rates, and a shortage of
NSIZXYWNFQ QFSI 3TYFGQ”™ )ZGFN

Alibaba Boosts Revenue with
Al-Powered Growth

9MJ -FSL_MTZ GFXJlI HTRUFS® WJUTWYJ
N Xy ¥ail-dh-yedr incebsd v rev@rp€fdl $hke quarter ending

NBPHIHIRBS W. YW QP H MAN SUX GNQQNTS
GNQQNTS 3JY NSHTRJ FQXT XZWL
NZFS FWTZSI GNQQNTS +TQQT\NS

&QNGFGF X XMFWJX QNXYJI TS YMJ 3J\
OZRUJI G~ T[IW

SR,

REYWP I &R MI A3k YQEWEFSXY TSQNSJI RFV
NGNSz K NRES WYINJPNRNSFYJ HF
J Ne&ding to thle 8l&sQré oflskveral customer service
Pldcatibne/ad b sy tiey douy K T W

TRRIWHJ (MNSF X TSQNSJ

NTS "ZFS FUUWT]NRFYJQ~

HTSOWR (MNSF X UTXNYNTS FX

FNQ REWPJY KTW YMJ YM

SellerX to Cut Workforce by 20%

*HTRRIJWHJ FLLWILFYTW 8JQQJW= MFX

QF" TKK TSJ oKYM TK NYX \TWPKTWHJ
JRUQTMNIIX TZY TK F YTYFQ TK RTWJ

HTRUFSA RT[IJX YT WJIZHJ HTXYX FRNI

WFG
NS

*RNWFYJX :&*
IWN[JS G~

FWJ

X NSIZXYWNFQ FSI QTLNXYNHX

XIJHYTWX FWJ JJUIWNJISHNSL XNLS

NoHFSY WJSY MNPJX
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Rising Demand for a Seamless
E-Commerce Experience

Libyan B2B e-commerce Alkremeya goes live

J HTRRIWHJ UQFYKTWR &QPYV

launched operations, with ambitious plans for regional expansion.
GN &GIZWWFMRFS

ING""F GFXJI "'

+TZSI1JI NS

Alkremeya connects retailers directly with importers and
wholesalers, providing real-time access to updated product

QNXYNSLX &QPWJIRJMF UQFSX YT NS[JXY NS
RFHMNSJ QJFWSNSL YT KZWYMJW WJo0oSJ NYX

operational capabilities.

& SJ\ +JI1*] J HTRRIWHJ WJUTWY MNLMQNLMYX YMJ

LWTA\NSL NRUTWYFSHJ TK F pR\
shopping experience. According to the study,
T[IW
[JQN[JIJW~ KWJJ XMNUUNSL
WIJFQ YNRJ YWFHPNSL F X
JIJUJHYFYNTSX +ZWYMJIWRTW
have abandoned a purchase due to an
inconvenient shopping experience, emphasizing
the increasing demand for seamless
transactions.

Philippines to Establish Barter
System for Cross-Border
E-Commerce

QIJXX TSQNSJ

TK XZW[JMJI HTSXZRIJWX HTSXNIJW MTRJ

FSI

XYFSIFWI

TK HTSXZRJIJWX

E-commerce thrives in Cambodia

*OINJW FSI

(FRGTINF X RFWPJY [FQZJ TK J HTRRJIJWHJ \F

GNQQNTS : 8 ITQQFWX NS

before, a report said on Tuesday. The report said that e-commerce
WJI[JSZJ NS YMJ 8TZYMIFXY &XNFS HTZSYW~*

ITQQFWX NS

IMJ '"ZWIFZ TK (ZXYTRX 'T( TK YMJ 5MNQNUUNSJX

has introduced new regulations governing
customs procedures for cross-border
e-commerce transactions. Under the new
directive, all stakeholders—including
e-commerce operators, digital platform
providers, e-retailers, value-added service
UWT[NIJWX QTLNXYNHX oWRX
brokers—must obtain accreditation for
conducting such transactions.

FSI HZXYTRX

ZU KWTR
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